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Abstract

This research study is experimental research aiming to (1) compare the learning outputs
by grade 7 students in the study of sciences on the topic of thermal energy through the 5 E's
of Inquiry-Based Learning with online multimedia, (2) assess the satisfaction levels of grade 7
students with regard to the 5 Es of Inquiry-Based Learning with online multimedia on thermal
energy. The sample group for this research study is a class cluster random sampling of 36
grade 7 students at Khajornroajwittaya School, Educational Service Area Office of Ratburana
District, Semester 2, Academic Year 2021. The research tool is three created 7 lesson plans
that include 21 hours of teaching, learning achievement examination and a satisfaction
assessment. The statistics used for data analysis are median, standard deflection and t-test
statistics.
The result of the research study is that the learning outputs through the 5 E's of Inquiry-
Based Learning with online multimedia on thermal energy by grade 7 students after the course
are higher than before the course at a significant statistical level of .05. The satisfaction levels
of grade 7 students with regard to the 5 E's of Inquiry-Based Learning with online multimedia
on thermal energy is high. The top 3 levels of satisfaction are as follows: Firstly, the 5 E's of
Inquiry-Based Learning with online multimedia helps promote a deeper understanding in
learning Sciences at the average level of 2.97. Secondly, the stimulation of scientific resolution
is at the average level of 2.94, due to the engaging teaching method used. Thirdly, the increase
of students’ skill development in understanding and applying Scientific Processes is at the

average level of 2.92. This is in accordance with the previously formulated hypotheses.

Keywords: the 5Es of Inquiry, multimedia, thermal energy
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Abstract

This research aimed to psychometric properties evaluation of the information and
communications technology self-efficacy scale among Thai secondary students. The sample
consisted of 200 secondary school students in Thailand. Two-stage random sampling stratified
by student gender was applied using dataset from program for international student
assessment 2018 (PISA 2018). The research instruments consist of personal data questionnaire
and the information and communications technology self-efficacy scale were used. Frequency,
percentage, mean and standard deviation, Pearson’s correlation coefficient and multi- group
confirmatory factor analysis were used to analyze data.

The research findings presented by the researchers include an analysis of fundamental
data from the sample group, preliminary checks on the agreement in data analysis, and
confirmatory factor analysis to address the research objectives. This involves examining the
psychometric properties of the self-perceived competency perception scale in information

technology and communication, which includes: 1) the information and communications

technology self-efficacy was yielding high reliability (0t=0.84) and confirmatory factor analysis

demonstrated that the measurement model labeled a high quality of construct validity

(X2:5.73, df=4, p-value=0.22, CFI=1.00, RMSEA=0.04, SRMR =0.02) 2) the information and

communications technology self-efficacy scale featured strict gender invariance.

Keywords: self-efficacy, information and communications technology, Confirmatory factor

analysis, Measurement invariance
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(PISA) Tneidunsussidiussiuununmnadissiamnudiundaemans Inenmans uaznseuvesiinEeu
918 15 U vn 9 awd waz PISA lananeduinasiunssgiwvedaniunsilieudisununmnsfineuas
AENanIAtulsEmAR 1 o wasiuunasdeyalunisivuauleusuaznisu]sunisfing (OECD,
2019) §luT 2015 PISA I8 Ynaussauznissuilunuessumalulad ansaumanaznisd eans
freuuuasumuesulavatudu IWiinivnsuasinidevansvinldihdeyannaanisussdiues
PISA 1nAnw §edl uiTeves Krieg (2019) laAnwianudunusn1sly ICT AUuALLULNSIAdaUITEAU
niFeu PISA wui1 madnie ICT Aunndu avdemalviazuuunisneaeugadudae uasUsslomiann
N5 ICT asuananeiulumuanuenaATYgi A 1N AL UARANADATUTEAUTDILATIAT S
fuguves ICT AfeglulsuSeu uavszdutssna Zhang way Liu' (2016) léAnwflsnnausnsinesswing
AU ICT WUl ﬁﬂﬁauﬂmﬁmmﬁuiaﬂm'ﬁﬁ’muﬁuﬂauﬁaL@@%ﬁ@ﬂﬂdﬂﬁm‘%auu@q WATNUIN
M3su3 ICT daradsuansionzuuunudifavesindouianeuasvds asfuiunaiinadenisiud ICT
fatneuitednlvg SilalldTunsemadeunmuamuuvasuniuves PISA ludaues ICT fifiuns
ATIRADUNGUNY hazAIINALUAUVBILUUADUNNTENIINA HiEINTANIT0S Meng uazame
(2019) #ifins@nwdsnaifieniureauuasuamMsiTau AU ICT serinafunazioesailly
JEAUANATS

va o

INANANUIT19UY (583 9aulanazines aailalulasanis PISA atvduiwUaduniwlne

Y

uwazsmadeuAuanUAveunI osle avvdeuaulilUsUd suresmTTanudIudsine lagns
asvdeuAliLUsAsueIn1siau Wunssuiumsinszvideyaniinuddy uazaisdedinis
a ¢ 1 a ° av Ao =l ] ! Y ! [ fay o <

IATRneUNITNaUMNIITY NinsIUTe UM UsEnITnguiiegne (adnwal 35vde, 2554) Wuns

PgUszanuAImILea e aulunIsIRAgIT T UsUW Uk azasrUsenaulnenss Fananlaazidu
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Toyadmiuaguaryprariigtadlunsiansinw Inlmiiasedleniinmunin wanzaullysannisld

Y Y

fanssusaussourlunuesinumaluladansaunewasnsdeansluaonfng Faiuinduinued Ay

Ao

andudmsutinEeu surzdmasemaimnnszuiunissuilasradugrsniinisiteussly

(% 3 a o
MQUTLEIANTTIVY
\enTivdeuauantanIdnlfiveuuuinn1ssusaussauglunuewunalulagansaumna

waLNSA@RaNs

ASAULUIAATIUNTTIY

¥
av A

NATeIduN153I981893573M81 (Methodology research) TnefinsaunuiAnlunisideuu
NOEAN1TIANITTUS ausTaurlunuias unalulagdansaunaALagn15d 0815Y0909AN T e
AIIUTANT DUAZNITW AUIN Lﬂi‘lﬂgﬁfﬂ (Organization for Economic Cooperation and

development: OECD) (OECD, 2019) Tneillanmansiassil

LdugAnliauindumsldeunsalfdviandulal

AuLAY

2. fuieuuarRvesEiufeINPegUNsalAdva

solusunsuaenwmeslug q duaisnsaln

nsfuaussauglunuesinu FAuuzihiuwanianls
LN waluladasaunauay o ve v 1o N Y cmmo A
3. Juddnliduiniunisldaunsalidviaiidnu
A5E@0ENS
(ICT Self-Efficacy) 4. Wedunudymivgunsnifdvia duAndndu

anunsaunlale

5. Mlouuazeyvesduiidyiuaunsalida

SuanunsatenINle

AN 1 NTAULUIANTUNNTITEY

5AUUNITIVY

ﬂ7iﬁﬂ@ﬂIUQgﬁﬁj’LﬁUﬂﬁﬁﬂH’]ﬁﬂiﬂLﬁuﬁﬁu%gawmﬂﬁ%{fﬁ (Methodology Research) lagsj
mmaaumwmﬁmLLazmmmu%ﬂmaa%wmLLUUi’mmi%’Ui’ammuﬂumuLaw’{mmduiaﬁ
asauwALaznsaoansvesinFuutusednwnouduluUstmelne wasneaeuaaliLUsWEsY

lunsinsgniranaveswuuinnissuiaussouglunuosinunaluladaisaumnanag n133 0815989
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Uniseutudseufnwinsudululssinalne lneuszyndldtoyanisgiannlasinisnanisuseiiiu
aussouzdniseunInsgIuainavesUsenalneyssd1d w.e. 2561 (Program for International

v @

Student Assessment: PISA2018) (OECD, 2019) lngdls1eaztdanuedsesiaulnivunddl

UsEynsuasngunlagi

Uszmnsfildlunsfnulundsife dnidsulsesfnuwneuduluussmealvefidisiulasenis
UsziliuaussouginSounnsgiuanalsyand we. 2561 (PISA 2018) 910 290 lsaiSeuvinyseine
Ine 31w 8,633 AU

nausegne Ao UniSeuseudnunoudululssmalnedidisulasinsussduaussous

fniFeuunsgiuanausesd we. 2561 (PISA 2018) 910 TsaiFeuiadsemelng S1uau 200 au
NaNAI0E19AINAIBMATANITILATIENEIUIANITNAADU (Power analysis) dMFUNITIATIEN
aunislaseasislagldlusunsudniaguaes Soper (2021) lagrinun seudfiisesu .05
Srunansvadeusesay 80 uavArundnEnaluszautunanaduly (effect size= 0.30) Tnsluna
N157AUsENaUMEAILUTUHITININ 1 AuUs wagiudsdunaladiuay 5 dauus aeeslditagng
othatfoss I 100 Ausendy dudiediefensduLIULUIGY (Stratified random sampling) T
Towmedusiuusuiaingy Tneivualinamenazinandgsdiaunveaiogiauidiudiuiy 100 ause
e saieeefildlunsfnundiuan 200 e

\n3asilafldlun1sade

sestieltlunmsidofenuvasuawdidnnseind uadu 2 neu Aeneuiniluuvasuany
Yoyadruyaraveninbou wazneufiaesuuinnisuaussaurlunuesnumaluladaisaume
Wazn1saeans %ﬂﬂszLﬁumi%’uimmmmsmmﬁfﬂL'%EJuL?{mﬁumﬂﬁi’i’m%'a 9iofdvia (OECD, 2019)
wuvaaunusinandanvaziduiiasuszanaa 4 szau $1uu 5 ey Inglidniseulszdiuin
WiushefuanumsallunisliiedesilofdvialuudazUssifuanntosifiotln sedv 1 azuuumineds
iushetesfigauas 4 azuuumnefafiudieiniign annansAnwiismuituuiadana
fufaruasadddasadraduedsilaedaniminesdussnevunnsgiuszning 0.69 §9 0.83
(Kunina-Habenicht and Goldhammer, 2020)

nsnUITIUTIdaYa

AIdEinDeynteya (Dataset) ToyanansuseiluansIaurinisounInggIuaIna PISA 2018
(OECD, 2020) dadayadenaniududoyaarssisugUsglovd (Public Domain) HAuliules
https://www.oecd.org/pisa/data/2018database/ laglndvoyasglugunuulvdvoya Tusunsy
d15agu PSS Wleamiilnandoyaieusosudifiseustananadeya avdeyailineadouazinms

Y Y

Toyauaviwlsiiaenadesiunyseasdin1sidonasduiig 1 uwRUNiIvUaLIRIen151 08 uAnE

dusegnslulusunsudniagy SPSS
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https://www.oecd.org/pisa/data/2018database/

a ¢ Y
N13IAINSNUBDUA

y

3Lﬂmxﬁ%’aaﬂaﬁugmmaaﬂduﬁaaﬂwé’w A Yoas Anady uavdrudonuuinnsgiu
FuUsrans anduius Do duseninadomo1ulnes1uunseni1uNAY I RaTINANG Y 34A5129%
aarUsznauLdadudu (Confirmatory Factor Analysis: CFA) wasnaaauainubiuusivdsulunsia
FENIAUNARIENTIATIET0AUTENOUTIEUTUNYNAY (Multiple Group CFA) faelusnsuaniny
(Lavaan) Tneiin1snsiaaeuanulaulsiud sureanissa 4 sedudel (Milfont & Fischer, 2010;

Hirschfeld & Von Brachel, 2014)

A157199 1 NMsnaaauanylunusiasulunsInveswuuin (Measurement Invariance)

seauaNlduUsIUARY AUNNNY

1. jUuuUn5in (Configural)  lumansindiguuuunisinimileuiuseninangy

2. 11A3n (Metric) Tunansinuazantimiinesdusznausintusswingy

3. awnans (Scalar) Tunan1sin sthwiinesduszneunasmasivifuseninenas

4. \n3enAsA (Strict) Tunansta Ariwiinesduszneu Aesil wazarumanandoulunis
Tiiusenineanay

nsRaNsanseauANYlwUsasulun1sInaunsaUseliulansiinanuaenndesuadluwna

Y a

o v A v ! o w a v A b =) I a
1w 3 gl laun lamasaes esmdassuavasiinuaennasausauliieu (CFI) 1AL UAUNINTN

' '
v [y

szauaulduusivasududidutuainszaud 1 ndenulduusdewiniigaludiszaun 4 nliszeu

Aulduuswasuiiunnian inaeilunisiiansanseauanulduuswdsulunisialuseduiiau fe

o w

podlinutpdAgyniadavesrinaditlaiasaes (Ay?) wasnasiisesrdasy (AdH wasnasiedvil

o

a

ANaeRAdetUSsuLiay (ACF) agdaatiaenii 0.01 NtuuuiniiiussdnSnnuasliliend (Bias)
lumsinseninanguaisasdanulivusiiousgraleslussauanalsduly (Hirschfeld & Von

Brachel, 2014)

o

NAN159¢

N

e

Forhiauonan1sife Usznaudonsinnegideyaiiuguveingusiesns n1snsiaaou
fomnaudesiulunsiinszideya uazmslieneiesdusznoudduiuiionauinguszasdnmsise
oA MInsaaeuauautinI@niiivewuriansiuiaussauglunuesnumalulagansaumeuaz
nsdeans FeUsznaudie 1) asdeaeumnuiissazaunsadalaseaing uag 2) naaeuniulsl

£
v A

wUsIUABUlUNNT TSN Taedls19asidgnnuaInuUa Il
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A1519% 2 ANafe dudeuuuNInggIu kay duUseavtanduiussemadulsdunala

WAY18 (n=100)

WANEYS (n=100)

1. 2. 3. 4. 5. M SD
Fofonud 1 \ 0.63* 0.50% 0.38* 0.52*| 277 0.80
Yoo 2 0.49*\ 0.58* 0.65* 0.74* | 2.89 0.63
VOANDIUT 3 0.50* 0.53*\ 0.35% 0.52* | 3.00 0.71
Fofonuil 4 0.36* 0.48* 0.44*\ 0.75* | 2.90 0.69
Foraudi 5 0.44* 0.61* 0.41* 0.71* 296 0.63
ALade (M) 281 282 295 276 287
grudsauuunnsgu (SD) 0.75 073 0.63 065 0.69
*p <.05

a o

mamﬁLﬂiﬂzﬁ%agaﬂﬁugmmam@uﬁaa&haﬁ?mu 200 AU WU ATWIUNAYVILUALY 7
winfudau 100 au Geway 50) To1gsening 15 - 16 U Taeilengide 15.25 U @udsavunasgu
0.26 ¥) Anadssziumsiuiaussauslunuesiumeluladansaumanaznisioans fawviidu 2.87
(drudsavunasgiu 054 asuuw) Sseglusedvann WeRinsanaadesuunmuna wuii Aiade
sefunsfufaussaurlunuesnumaluladansaumanaznisdeanssedelumands da1seming
f4 2,95 Azuuu 2.76 uarlumaviefiaiszning 89 3.00 azuuy WeRarsanedudseans 2.77
anduiusseninadodniulumends wuin mnuduiusvomnadodnuniuiiddifgmnaadnd
seiu IaeflAnsendng 036 A9 0.71 waglumane 05 wudn anuduiusvosmngdemanudud
padysefiAfisysy 1wy 05 Tnedsewing §50.75 035

aNATUNVNNAUUDIAUVDINITIATILNBIAUTENDU WU NISNAADU Bartlett's Test of

(%
o w a Y

Sphericity fitgdAyneadansyay .05 Nunengazmary (wends: (°=193, df=10, p < 0.01;

o

WA (2=259, df=10, p < 0.01) UaAzLilanTIFABUAIIUNDLNEIVBINGUAIDE19AIBAVI KMO
nwudndevindu 0.76 luiwendgaiaz 0.81 luinAvig nan153iAs1giaINa Iy Idoyaiy

a a (3 3 a A v = a L3 ! %
Tanumangaulun1singresnseneulddudulneinanisiesieisneauludiudaly

I
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M19197 3 HaNTIATIEYRIAUsENRUREuduL UL TN S UTAussauglunue s umAlLLAE

ANSAUNALAZNITADATT

wuudanisiudaussauslunuesinumalulag
) t L SE Z p ) R
A1THUNALAZNITENS

T
a v ag

1QU?ﬁﬂlﬁJﬁ’WU’]ﬂﬂ‘Uﬂ’]ﬂ%@ﬂﬂim WenduldAuas 279 050 0.06 8.02 <0.01 0.65 0.42

9

&
L3 Y

2. fuflounazgivesdudieanisdogunsaiAdvia 286 059 0.05 12.25<0.01 087 0.76
n30lUTUATUABUN MBS L1 9 duaulsalu

AmMuuzifunnnle

Y]

3. Juidnlidwiniunisldaunsnlad Vafitnu 298 043 0.05 8.60 <0.01 064 0.42

KQQQJ

a. i edunudgumiduguniai@dva dudndn 283 042 006 7.44 <0.01 062 039
duansawdlule

5. z%LﬁauLLazzy’lﬁsuaﬁuﬁﬂmmﬁ’uqﬂmmﬁ%wa 292 050 0.05 9.31 <0.01 0.76 0.57

JUAUNSTIENINUILG

X?=5.73, df=4, p-value=0.22, CFI=1.00, RMSEA=0.04, SRMR=0.02

wamsmsmaaumwmﬁ'mquaamﬂé’aamaiumaaqui’mﬂﬁi‘f’ui’ammuﬂummm
srumelulafansaunanaznisaeasvestinoudlanviaiu 0.84 Tnedardudsyansanduius
sEnIderInuLarATLUUTINKUUUTULA (Corrected Item-Total Correlation) 8g5g1i14 0.58
f9 0.78 et mansTnnnuuuianisfudaussourlunuesiumaluladarsaumauagng
ﬁamwaaﬁﬂﬁauﬁguﬁmmL‘ﬁ'mqﬂ waziflefiansanannanisiassvesrusenoudedudu wuii

luwanisianisiuiaussauglunuesumalulagaisaumakagnisdearsianuaannnoaiy

[

Tayauszdny lnedvilinauaenndes el A1 X2 Wiy 5.73 Aresendase (df) wiriu 4 lagua

P

nsnegeululivedAgneada (p=0.22) SnINEINITNINAT Y2 LaroImdasewinnu 1.43 avil
YaseduauaenndetUIsuiiau (CFN) 1.00 fF¥dsni ae9r09Ad1unaIniAd oukuuUsULA
(RMSEA) Wiy 0.04 uagdvfisnfiaesuasauaaiaindeusinsgiu (SRMR) fawvindu 0.02 &4
HunsBusuinleansianuausigtunsideiusenndesiutoyaiasSndduoged
fudsursnsivaussauglunuesiumaluladansaumauaz nsdoasinldannduds

dunele 5 fawls Woa107u) Teedia1uindneanusenausening (L) 0.42 89 0.59 Taga1u1nun

(%
wudwow

aadUsznounndtuiidudAyneadniiszau .05 wazdanihuidnesdusznauuinsgiu (A) sewing

0.62-0.87 azdlA1AIN (Intercept: T) NIDANAAYUDIVDAINIUILTNIN 2.79 84 2.98 ANULNIBIUDY
Aaudsdunala (R2) dA19em319 0.39 64 0.76 wazdauUsulan1ssuiaussouslunuiasiy

wialuladansaumanazn1sd oI Ul AN 989 U T WS (Composite Reliability) 111AU
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0.91 wagdAnuulsusiuadeiiann (Average Extracted Variance) Windu 0.51 Wan153LASIER
Aananuududuitnuuinnissuianssouslunwesinumaluladaisauvanazn1sdeansves

v & v aa a o & A = a a Y] va
‘UﬂLiﬂuuummaﬂqijﬂmﬂﬁqumiﬂlﬂj\ﬂ?"liﬂﬁiqﬂLUU@EJ'N@LLazNUigaWﬁﬂqWQQIUﬂqiqﬁ I@EJ&JJ'J‘UEJQ%

avaeuAuaudRnulduUswWasulunsinsenitamaludiudaly

A15199 4 nansiSeuisuseauanuldrdsiasulunsinserinana

RMSE Model Comparison
Model x> df p CFI

A | Reference Ay? Adf Ap AcF

1. Configural 6.06 8 0.64 1.000 <0.01 - - - - -
1.
2. Metric 745 12 0.83 1.000 <0.01 1.39 4 0.85 0.000
Configural

3. Scalar 10.28 16 0.85 1.000 <0.01]| 2. Metric 2.83 4 0.59 0.000
4. Strict 20.74 21 0.47 1.000 <0.01| 3. Scalar 1046 5 0.06 0.000

wansnaaeuauliulsivdsulumsinsenitanaveanuuiamssudanssauslunuies
grumelulaBansaunauazniseasseninameewasnds nui lunsnageusesuiinianene
wazinemdaillunanisTailivusiasuselisuuuunsaimieuiu (Configural Invariance) ()%=
6.06, df=8, p=0.64, CFI=1.00, RMSEA < 0.01) uaznaaeusuldulsivdsulunsinseiusoly
nsnadeusERUTiaeInuliLUTUALLUUASN (Metric invariance) HUT INATELAZLIA
wﬁaﬁiuLmam'ﬁﬂLLazmﬁmﬁﬂaaﬁﬂizﬂauﬁmﬁauﬁu (Y?=7.45, df=12, p=0.83, CFI=1.00, RMSEA
< 0.01) TnewdlowSsuiisuiulananisiad 1 (Configural) wuin nashsvesiaiinnuaenndemnin
Dulumnunausifidvun (Ay?=1.39, Adf=4, Ap=0.85, ACFI=0.000) %qﬁué’u’mwui’mﬁﬂmauﬁ’ﬁ
TiwUndsulunmsiauuuwensn wasnageuanuldudsideulunmsiassausely
msnageulusziufiauanuliuUsiuBeunuuanans (Scalar invariance) Wu3 wAwIELaY
L‘wm@qﬁimLmamﬁmmzﬁﬁmﬁﬂmﬁ‘ﬂizﬂa‘u wazAAed Adoudu ((?=10.28, df=16, p=0.85,
CFI=1.00, RMSEA < 0.01) TeeiistSsuifisudulunanisiaf 2 (Metric) wWuin wasiaoadail
mmaamé’amﬂﬁmﬂuwmummsﬁﬁﬁmum (Ay?=2.83, Adf=4, Ap=0.59, ACFI=0.000) uazasy
Isuuuiafinuaudliuusasulumsiauuuainans
msneaeuluszivanineaulinUsuasuluuiAgasa (Strict invariance) WU A

waztnengailunanisinlasAuIvtnesflsenay ARl wazdiunimae Nmidoudu (Y2=20.74,

= a

df=21, p=0.47, CFI=1.00, RMSEA < 0.01) lasiiei3suiiivudulumanisiad 3 (Scalar) nuin

wanavesiriinuaenadomndiulunanausifdmun (Ay2=10.46, Adf=5, Ap=0.06, ACFI=
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0.000) wazanuTasuduIuUIanTIsiuTausauslunuewumalulagansaumeAkaNTdoa 1T

fnauantalivusiUasunuunsnsn

dsUuazaiusenan1sidY
HaN13nsIvdeUAMaNTANIdndAvemuuTanisTusaussauslunuesunalulad
ATAUMALAZNITEDAT TIUTENOUAIY 1) ATIVADUAIUNEINATANUATUTILATIATIS wae 2)

nageuaalinUnUasulumMsinsendnang wud fudsurinssuFaussauslunuesumalulad

[ o

AnNsauLALazN1saeasIntaanausawnale 5 fands @ara1w) lnediaudininesrlsenau

'
aa

5¥M374 (L) 0.42 99 0.59 TagArumdnesAusenounndtuldedAgnisadanseau .05 uagdien

a

WUniinesdusznauninggu (A) 55wing 0.62-0.87 waziiAafl (Intercept: T) M3oALRAEDITD
ANINTENIN 2.79 B9 2.98 Anuiissvasiaudsdunale (R2) 41581319 0.39 §9 0.76 uazdauys
welenssuiaussouslunuesinumaluladasaunanasnisieasuuiainuneava iy suss

)=

(Composite Reliability) 11U 0.91 wazfiaruwlsusiuadefiann (Average Extracted Variance)

A Y 1

WY 0.51 wan1sitasigiaanatuguduiwuuinnissuiaussouslunuesiiunalulag

(%

' v a o v aa a 1 | a =
A1 UNALASNITA DANTUDIUANLIYUU U llNafﬂﬁ"]@V]llﬂ')']ll@iﬂL%QI@?Q&?’NL%U@SWQ@I ey

¥V

UseAnamgslunisda ederadummegirfemauiinadafidnune idad uesdusznounsius
aussauzlummosinumaluladansaumauaznisieans Inenaiinudenndestuauideves Meng
uazAnlz (2019) Aldmsanummaieddleinaussouslunuesinumaluladansaumenaznisdeans
Y84 PISA WagAansudalasiasagadune i
nanstiesziaulinunudsulunsiauuuingeadasenitana nudn Aniandn
psdUsEnourasusLlinssuaussouglunuosinumaluladansaumaay nsdoasviamayy
wazmAndaiadindamauanninianisfuiaussouslunuesiumealuladasaumauaznisdeans
¥etsfivsransnmluisaesngu uandliifuiuuuianisfuaussourlunuiesdumalulad
ansaumALaznsdeasrasiniFoutiulnaanenf (Unbiased) lun1sinssvintana dadugniautd
fiflaruddyresmnideiouiieussringudesvestszring anansoasuldinatulidsasie
Tumalun1s¥n feguuuulassasieneadauds (Construct Form) ArtnmiinesdUsznau (Factor
loading) AAsTivastiadaiu (Intercept) wazdiuilinde (Residual) nearunainadaulunisin
(Measurement Error) wuuatiusaaneudides (Bias) veanalunisinnsiufaussouslunuios
sumaluladansaumanaznisdearsveninou ansninansiauiuisuifivuszninawels

9 9QNABY
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VBLEUBLUY

% v oy aw

daweuauuziiliainn1sidy

1nKRaN15338 wuuianissuiaussauslunuesnnumaluladansaumaiaznisdoansiu
Huaduiiudaniain PISA vnilld enafinisusunmwlimmnsanduuiunveainseuielidila
SR

v 0 Aa v & 1

datsuauurlunisiinideasssaly

AIsiNIsAnynidfedfuladendwmanonissuiaussouslunuasnumalulad

ansaumALayNIFeasvestinEuTILunmINANLUUIATAHUN1IA TR UAMN IRt UL

UIFTUIYUNTA

a (% L3

Yan1$nd Angn. (2565). N1sANEINTITTUIANUAIINTaAUEY LasusegslalunisiSeuvasiniGeu

fusisuufnundit 5 TasldnsdanaBeuflassnudiug. Inendnusigaesmansum
Ui anv g ivenmansfned Taudindne1dy unninenaesivsigumansai.

yyua Usenia uazdnfien audfysal. (2562). meiaurguwuunmsdansiseuslagldaniunisel
LaﬁauﬁaLﬁadaLaﬁumi%’uimmamwmaﬂGmLaﬂ,uﬂ1ﬂ%’ﬂizmumiwmmamaaﬁﬂﬁﬂm
WYV INLIFENYIUIaNTEUNNGITUNYS. A15615aINe1aene1UIanszUNNa1TUNYs,
20(1), 200-215.

usdnwal 5ude. (2550). maveaeuamlinUsUAsuveIMTIasErinauggnindnen ATz
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Abstract

The study aims to assess the level of awareness, attitudes, and behavioral patterns of
Bansomdejchaopraya Rajabhat University (BSRU) students towards Sustainable Development
(SD). It employed a mixed-methods approach, utilizing quantitative and qualitative data
collection techniques. Cochran's Formula was used to determine the sample size for the
population through convenience sampling. There were 666 students surveyed from BSRU that
represent a diverse range of academic backgrounds and levels of study across various
university faculties. Structured questionnaires with a 5-point Likert scale were utilized for
quantitative research, while open-ended questions were used for qualitative analysis.
Descriptive statistics like mean and percentage were used to analyze the quantitative data,
providing valuable insights into the research. The study findings revealed that the students of
BSRU possess a reasonable awareness of SD. The primary sources of awareness were formal
education, social media, and family. The attitudes of the student community towards SD were
positive, with a strong belief in the significance of economic development, health, and
education in achieving sustainability. Moreover, the study revealed that students perceive a
strong relationship between democratic participation, human rights, and SD. The behavioral
patterns and practices related to SD were generally positive, with students engaging in
environmentally sustainable practices such as recycling, reducing plastic usage, and conserving
energy. However, the study identified areas for improvement, particularly in increasing
awareness levels and encouraging more pro-sustainable behaviors among the student

community. Overall, the study provided valuable insights into the current state of SD among
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the students of BSRU and highlighted the need for continued efforts to enhance awareness
and encourage pro-sustainable behaviors among the students. The study's findings could
inform the development of educational programs and interventions to promote SD and foster

a culture of sustainability among university students.

Keywords: Sustainable Development, Awareness, Attitudes, Behaviors, Education

Introduction

The younger adults placed significant importance on sustainability due to their
increased environmental awareness and social responsibility values. They view sustainable
practices as both environmentally responsible and economically advantageous and believe
that these practices encourage innovation and the creation of green jobs. They proactively
seek out businesses and brands that share their sustainability values, understand the
significance of personal health, and advocate for policy changes that promote systemic
sustainability.

Achieving Sustainable Development (SD) globally requires carefully balancing
economic growth, social justice, and environmental conservation. Universities play a key role
in this effort by providing education, research, and intellectual development to the next
generation of leaders, thinkers, and change-makers. They are also responsible for raising
awareness among students about SD and encouraging them to take meaningful action. By
creating an open platform for discussion, debate, and exposure to diverse perspectives,
universities shape students' beliefs and attitudes about sustainability, empowering them to
become active change agents. By prioritizing sustainability as a core part of their mission,
universities contribute to the betterment of society and help future generations tackle global
challenges. At BSRU, to promote responsible citizenship and sustainable education, it is
important to assess students' awareness, attitudes, and actions towards SD. Developing
sustainable behavior begins with being conscious of our environmental challenges and
acknowledging our responsibility to address them. To establish a sustainable culture, it is
crucial to increase awareness, as highlighted by Kollmuss and Agyeman in their 2002 study.
Further research in educational settings has shown that promoting environmental awareness
through formal education or extracurricular activities results in a better understanding of

sustainability principles among students, as Leal Fitlho et al. demonstrated in their 2019 study.
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Attitudes are crucial in shaping sustainable behaviors and influencing individuals'
choices and actions across all aspects of life (Ajzen, 1991). In sustainability, attitudes refer to
people's beliefs, evaluations, and emotional responses to environmental, social, and
economic issues. These bridge awareness and action, which is key in determining intentions
and behaviors (Ajzen, 1991). Educational interventions, such as classroom curricula and
awareness campaigns, promote positive attitudes toward sustainability by imparting
knowledge and evoking empathy. Empathy, in particular, can be a transformative force in
shaping attitudes, and these initiatives can play a vital role in promoting sustainable practices.
Other studies have explored the complex relationship between personal values,
environmental ethics, and students' attitudes toward sustainability. Stern et al. (1999) found
that intrinsic values, such as a strong environmental concern or a commitment to social justice,
can significantly influence an individual's attitudes and motivations toward sustainable
behaviors.

Taking concrete actions toward sustainability is crucial in effecting meaningful change.
Aligning initiatives with students' values and beliefs is essential in fostering a genuine shift in
perspective and commitment to sustainable practices (Stern et al, 2017). Theoretical
frameworks, including the Theory of Planned Behavior (Ajzen, 1991), Social Cognitive Theory
(Bandura, 1986), and awareness-raising theories, help understand the complex relationship
between psychological, social, and awareness-related factors influencing attitudes and
behaviors toward sustainability. Universities are responsible for promoting SD among students.
Assessing the awareness, attitudes, and actions of BSRU students is crucial for achieving this
goal. The study employs well-established theories to gain insights and align interventions with
the existing literature on SD in educational contexts (Stern et al., 1999). This assessment will
inform future strategies that cater to the unique characteristics of BSRU students, further
contributing to the advancement of Sustainable Development.

The research study assesses BSRU students' engagement with SD based on critical
research questions (RQ) and research objectives. The RQs explore various aspects of
awareness, attitudes, behaviors, and their interconnectedness with SD, aiming to understand
students' perceptions and involvement broadly.

The RQs focus on the following aspects:

RQ1. What is the overall level of awareness regarding Sustainable Development among

students at BSRU?
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RQ2. Among students who are aware of Sustainable Development, what primary
sources or contexts contribute to their awareness?

RQ3. What are the prevailing attitudes of BSRU students regarding the importance of
economic development, health, and education in Sustainable Development?

RQ4. How do students perceive the relationship between democratic participation,
human rights, and Sustainable Development?

RQ5. What behavioral patterns and practices related to Sustainable Development are
commonly exhibited by students at BSRU?

RQ6. How do students balance online and offline behaviors, particularly about

environmental sustainability and respect for others?

Research Objectives

The research objectives guided the study into the Sustainable Development landscape
among BSRU students. The main objective is to assess awareness, attitudes, and actions
related to Sustainable Development within the student community at BSRU. These objectives
aim to assess how BSRU students perceive, approach, and engage with Sustainable
Development.

1. Assess the awareness of Sustainable Development of BSRU students.

2. Examine the attitudes of BSRU students toward Sustainable Development.

3. Identify the behavioral patterns and practices of BSRU students.

Methodology

A mixed-methods approach was utilized to study the research questions, combining
quantitative and qualitative data collection and thematic analysis techniques. For quantitative
data, structured surveys and questionnaires were employed to quantify awareness, attitudes,
and behavioral patterns related to Sustainable Development. The survey questionnaire (SQ)
utilized a 5-point Likert scale to measure responses, enabling statistical analyses to identify
patterns, trends, and significant differences. The questionnaire was adapted from the
Sustainability Consciousness Questionnaire (Gericke N. et al., 2018) and divided into four parts
modified to suit the student's level of understanding. Part 1 is the demographics and
awareness, comprised of 4 questions; Part 2 is the attitudes toward Sustainable Development
(SQ1-19), Part 3 is attitudes and values (5Q20-33), and Part 4 is behavioral patterns and
practices (5Q34-50). All questions are MCQ-type questions. The questionnaires were subjected
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to validation through pilot testing involving a sample of 30 respondents. Likewise, five open-
ended questions were asked for qualitative research to encourage participants to share their
thoughts, experiences, detailed views on Sustainable Development, and the contextual factors
influencing their behaviors.

For the sampling process, a representative sample of students at BSRU who are readily
available and convenient to reach was selected using convenience sampling. Cochran's
Formula was utilized to determine the sample size for the population, with a 99% confidence

level and 5% marginal error through convenience sampling.

Zzp q e Margin of error

Population proportion
2 Z UseZTable

n():

e

Where 7% = confidence level (z-score), P = proportion value, Q = 1-p, E? = level of
precision, with a resulting sample size of 666.

In collecting data, a diverse group of students with varying academic backgrounds and
levels of study across different university faculties were included. Six hundred sixty-six
participants took the survey via Google Forms during class hours while the researcher
personally administered open-ended questions. The study utilized descriptive statistics like
mean and percentage to analyze the quantitative data in response to the research questions.
RQ1 and RQ2 correspond to Part 1 survey questions. RQ3 and RQ4 correspond to Parts 2 & 3
survey questions, RQ5 and RQ6 correspond to Parts 3 and 4, and some questions in Parts 2 &
3. In analyzing the qualitative data, the study employed thematic analysis to identify themes
and patterns related to sources of awareness, attitudes, behavioral patterns, factors

influencing actions, and perceived impact.

Results
The survey was conducted during regular class hours and included 666 participants
from various university faculties with diverse academic backgrounds and levels of study. To
gather responses, the researcher personally administered open-ended questions. The
participants' responses were quantitatively analyzed based on averages and percentages.
1. Overall awareness of sustainable development (RQ1)
RQ1 assessed the overall awareness of the 666 participants; 551 (82.7%)

individuals answered "Yes," and 115 (17.3%) responded with a "No." The calculated mean is
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333, and the standard deviation is 308.3. Figure 1 shows the awareness level of the

participants.

Awareness level

Yes No
1000 551 o% 100.0%
500 115 50.0%
Yes No

Figure 1 Awareness level

2. Primary sources of their awareness (RQ2)
RQ2 assessed the primary source of awareness for students of SD. Of the 666
participants, the “school” was 446 (67%), and the “internet” was 265 (39.8%). Figure 2 shows

the percentage of sources of awareness.
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Figure 2 Sources of Awareness

3. Prevailing attitudes toward sustainable development (RQ3)

RQ3 assessed the participants' attitudes toward SD regarding economic
development, healthcare, education, participation in democratic processes, and human rights.
The participants were given five options to express their agreement or disagreement with the
statements, ranging from "Strongly Agree" to "Strongly Disagree." Out of the total responses,
the majority, comprising 380 (57%), fell under the "Strongly Agree" category, reflecting a strong
consensus among the participants. Following this, 181 (27.2%) of respondents chose the
"Agree" option, indicating a significant overall positive sentiment toward the statements.
Meanwhile, 87 (13.1%) expressed a neutral stance, suggesting that some participants neither

agreed nor disagreed with the given statements. The "Disagree" and "Strongly Disagree"
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categories collectively represented 18 (less than 3%) of the responses, indicating a
comparatively minor disagreement among the participants. Figure 3 shows the attitudes

toward SD.

Attitudes Toward SD
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Figure 3 Attitudes Toward Sustainable Development

4. Perception of the Relationship between Democratic Participation, Human
Rights, and Sustainable Development (RQ4)

RQ4 assessed the participants’ perception of the relationship between democratic
participation, human rights, and Sustainable Development. The responses categorize
participant sentiments based on a set of statements. 371 (55.7%) of respondents strongly
agreed with the statements by selecting "Strongly Agree." Following closely, 177 (26.6%)
participants chose the "Agree" option, reinforcing a significant positive inclination towards the
given statements. Notably, 96 (14.4%) respondents adopted a neutral stance, neither favoring
nor opposing the statements. The "Disagree" and "Strongly Disagree" categories collectively
represented only 22 (3.3%) of the responses, suggesting a relatively low level of disagreement
among participants. Figure 4 shows the relationship between democratic participation, human

rights, and sustainable development.

Relationship Between Democratic Particiaption, Human Rights, and SD
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Figure 4 Relationship between Democratic Participation, Human rights, and SD
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5. Behavioral Patterns and Practices (RQ5)

RQ5 assessed the students' common behavioral patterns and practices related to
Sustainable Development.

Most respondents, constituting 340 (51.1%), strongly aligned with the statements,
selecting the "Strongly Agree" option. Additionally, 185 (27.8%) participants agreed by choosing
the "Agree" option, contributing to a significant overall positive sentiment. A noteworthy
portion, accounting for 113 (17.0%), assumed a neutral position, indicating that several
respondents neither endorsed nor opposed the statements. In contrast, the categories of
"Disagree" and "Strongly Disagree" collectively comprised only 27 (4.1%) of the responses,

highlighting a minimal level of disagreement among the participants.

Behavioural Patterns and Practices
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Figure 5 Behavioral Patterns and Practices

6. Balancing Online and Offline Behaviors (RQ6)

RQ6 Assessed how students balance online and offline behaviors, particularly
about environmental sustainability and respect for others.

Most respondents, comprising 341 (51.2%), strongly endorsed the statements by
selecting the "Strongly Agree" option, indicating a significant consensus among participants.
Furthermore, 196 (29.4%) respondents chose the "Agree" option, contributing to a substantial
overall positive sentiment. Representing 107 (16.0%) assumed a neutral stance, suggesting that
some participants neither strongly agreed nor disagreed with the statements. Conversely, the
"Disagree" and "Strongly Disagree" categories collectively constituted only 23 (3.5%) of the

responses, indicating a relatively low level of dissent among participants.
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Behavioural Patterns and Practices
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Figure 6 Online and Offline Behaviors

In the qualitative analysis, participants responded to five open-ended questions, and
their statements revealed key themes and insights related to Sustainable Development. Here

are the themes and sample statements from the respondents for each research question:

Research Question 1 (Awareness) - Themes and Sample Statements:

1. Environmental Stewardship: Participants emphasized the importance of
environmental stewardship with statements like "I think Sustainable Development means
taking care of the environment, using more sustainable products, and promoting eco-friendly
products.”

2. Social Equity: Some participants stressed the importance of social equity, mentioning
phrases like "To me, Sustainable Development is about equal treatment, equal opportunities
for all, and equal access to resources."

3. Economic Prosperity: Several participants associated Sustainable Development with
economic prosperity, emphasizing that it promotes "economic stability" and is "important for
economic growth."

4. Long-term Planning: Participants mentioned the significance of long-term planning
in sustainable development, emphasizing the need to "develop things to advance through
clear planning" and that sustainability involves "responsibly meeting present needs without
compromising future generations' needs."

5. Education and Awareness: Participants highlishted the role of education and
awareness in Sustainable Development, stating that "schools play a part in Sustainable

Development" and "sustainability is about educating people.”
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Research Question 2 (Attitudes) - Themes and Sample Statements:
1. Positive Attitudes: Participants expressed positive attitudes toward economic

development's role in sustainability, with statements like believe that economic
development has an important role in achieving sustainability" and "sustainable economic
growth promotes social progress."

2. Mixed Attitudes: Some participants had mixed attitudes, recognizing both positive
and negative consequences of economic development, as seen in statements like "Economic
development is vital, but it must be balanced to avoid harm to the environment."

Research Question 3 (Behavioral Patterns) - Themes and Sample Statements:
1. Environmental Conservation: Participants mentioned various actions related to

non

environmental conservation, such as "recycling," "energy efficiency," and "water conservation."

2. Sustainable Transportation: Sustainable transportation options, including "public
transport" and "electric vehicles," were discussed.

3. Social Responsibility: Participants engaged in volunteer activities, supported
sustainable brands, and advocated for sustainable practices, with statements like "choose
sustainable products" and "l often participate in projects related to community development.”

4. Reducing Consumption: Some participants adopted minimalist lifestyles and opted
for second-hand shopping to reduce consumption, as indicated by statements like "spend a
modest amount to save" and "eat sustainably to reduce waste."

5. Education and Awareness: Participants emphasized continuous learning and raising
awareness as part of their sustainable behavior, such as attending workshops and educating
others, as seen in statements like "l believe that continuous learning is important in promoting
sustainable behavior" and "attending workshops and school activities about sustainability can
create a positive change in our communities."

Research Question 4 (Factors Influencing Actions) - Themes and Sample Statements:

1. Environmental Concern: Participants expressed deep concern for the environment,
saying, "l have a deep concern for the environment, and that's what motivates me to engage
in sustainable actions."

2. Social Influence: Friends, family, and peers who prioritize sustainability inspired
participants to follow suit, as reflected in statements like "Seeing friends and peers participate

in sustainable practices keeps me motivated to do the same."
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3. Educational Background: Some participants mentioned that their academic
knowledge of sustainability influenced their adoption of sustainable practices, with statements
like "I've learned about sustainability through my education, and that's influenced my decisions
to adopt sustainable practices."

4. Health Benefits: Participants discussed the health benefits of sustainable practices,
such as consuming locally sourced and organic foods and using active transportation, as seen
in statements like "Sustainable practices, like eating organic food and using active
transportation, are good for health, and that's a motivation for me."

Research Question 5 (Perceived Impact) - Themes and Sample Statements:

1. High Efficacy: Participants strongly believed in the significant and positive impact of
individual actions on Sustainable Development, with statements like "If every single person
engages in sustainable practices, our world will be a better place for all people.”

2. Moderate Efficacy: Some participants held a reasonable view, acknowledging the
importance of individual actions while recognizing the need for more considerable systemic
changes, as reflected in statements like "Individual actions can inspire others to take similar
actions" and "everyone is a member of society; individual actions can drive people to take
action."

3. Role of Education: Participants attributed their beliefs to the knowledge and
awareness gained through education, emphasizing the role of education in shaping
perceptions, with statements like "Empowering learners of all ages, regardless of the type of
education," suggesting that education is vital in prompting awareness.

These themes and sample statements provide a complete overview of the
participants' understanding of Sustainable Development, their attitudes, their behavioral
patterns, the factors influencing their actions, and their perceptions of the impact of individual

actions on Sustainable Development.

Conclusion and Discussion

Conclusion

The analysis of six research questions provides a holistic understanding of BSRU
students' awareness, attitudes, and actions toward Sustainable Development. The participants
exhibit a high level of awareness, diverse perspectives, and positive attitudes toward SD,
indicating a strong foundation for sustainability education at BSRU. The varied sources of SD

awareness underscore the importance of tailored educational strategies that consider both
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traditional and online platforms. The findings emphasize the influential role of education in
fostering sustainability awareness among students. The encouraging outlook on the
interconnectedness of democratic participation, human rights, and SD indicates substantial
support for holistic and inclusive approaches to sustainability. BSRU students demonstrate a
confident and aligned outlook, underscoring the importance of maintaining respectful and

sustainable behaviors across different contexts.

Discussion

The findings from Research Question 1 (RQ1) underscore a substantial awareness
among the participants regarding Sustainable Development (SD). A majority of 82.7% reported
being aware, with key themes identified through qualitative analysis such as Environmental
Stewardship, Social Equity, Economic Prosperity, Long-term Planning, and Education and
Awareness. These themes reflect an understanding of SD encompassing environmental
responsibility, social justice, economic stability, and long-term planning. The diverse
perspectives revealed through qualitative analysis add depth to the quantitative findings,
offering refined insights into how participants conceptualize and associate with SD. This
awareness sets a foundational understanding for subsequent investigations.

Research Question 2 (RQ2) explores the sources of SD awareness and the attitudes
held by participants. Identifying "school" as the primary source for 67% of respondents
highlights the crucial role of educational institutions in shaping perspectives on sustainability.
Simultaneously, the influence of the "internet" as a significant source signals the dynamic
environment of information dissemination. The positive attitudes towards the role of
economic development in sustainability, coupled with mixed perspectives indicating a
balanced approach, depict the complexity of participants' views. This diversity in attitudes
emphasizes the need for tailored educational strategies that consider the influence of both
traditional academic settings and online platforms on SD awareness.

Research Question 3 (RQ3) shows a strong consensus, with 57% strongly agreeing and
an additional 27.2% agreeing on SD principles across various domains. Only 13.1% adopted a
neutral stance, while disagreement categories accounted for less than 3% of responses. This
high level of agreement indicates an overall agreement sentiment toward SD. In addition,
participants' behaviors reveal a commitment to SD principles, including environmental
conservation, sustainable transportation, social responsibility, reducing consumption, and

education and awareness.
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Research Question 4 (RQ4) reveals a prevalent encouraging outlook, with 55.7%
strongly agreeing and 26.6% agreeing on the interconnectedness of democratic participation,
human rights, and SD. Disagreement categories collectively represented only 3.3% of
responses, indicating substantial support. Factors influencing sustainable actions include
environmental concern, social influence, educational background, and health benefits,
providing a thorough understanding of participants' motivations.

Research Question 5 (RQ5) shows that 51.1% of students strongly agreed, and an
additional 27.8% agreed on SD-related common behaviors. A neutral position was assumed
by 17.0% of students, while only 4.1% disagreed, indicating a minimal level of dissent.
Participants strongly believed in individual actions' significant and positive effect on SD,
attributing their beliefs to education.

Research Question 6 (RQ6) reveals a significant consensus among the participants, with
51.2% strongly endorsing and 29.4% expressing agreement on balancing online and offline
behaviors concerning environmental sustainability and respect for others. 16.0% assumed a
neutral stance, indicating a segment of participants neither strongly agreed nor disagreed.
Conversely, the categories of "Disagree" and "Strongly Disagree" collectively constituted only
3.5%, suggesting a relatively low level of disagreement among participants. The findings
generally align with the importance of maintaining respectful and sustainable behaviors across

digital and non-digital contexts.

Recommendations

Implications

Based on the results of the analysis of the 3As (Awareness, Attitudes, and Actions)
towards Sustainable Development among students at BSRU, the following recommendations
are suggested:

1. Increase awareness and understanding of Sustainable Development through
targeted educational interventions such as seminars, workshops, and campaigns. These
interventions aim to reach a wider audience, including students, faculty members, and staff,
to create a culture of sustainability within the university.

2. Foster a sense of responsibility and ownership among students towards Sustainable

Development by providing them opportunities to engage in sustainability-related activities.
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These activities could include community service projects, green initiatives, and volunteer
work, providing students with hands-on experience promoting sustainable practices.

3. Encourage interdisciplinary approaches to Sustainable Development by integrating
sustainability concepts into various academic programs. It will help students understand the
diverse aspects of Sustainable Development and how they intersect with their respective fields
of study.

4. Conduct further research to explore the relationship between students' attitudes
and behaviors towards Sustainable Development. It could involve longitudinal studies to track
changes in attitudes and behavior over time, allowing for the development of more targeted
interventions.

These recommendations aim to promote a culture of sustainability within BSRU and
encourage students to become responsible global citizens committed to promoting

Sustainable Development.

Future Research

The study's limitations, such as sampling bias, social desirability bias, indecisive
responses, limited generalizability, and the absence of causal relationships, provide fertile
ground for future research. Prospective studies may involve employing more diverse and
representative sampling methods, conducting in-depth investigations into the impact of social
desirability bias on self-reported responses, examining the underlying factors behind "Neutral"
responses, engaging in cross-institutional and cross-cultural comparative analyses, and utilizing
longitudinal studies or experimental designs to establish causal links. These research
endeavors will address the study's constraints and contribute to a more in-depth and

extensive comprehension of Sustainable Development awareness, attitudes, and behaviors

among students, thus advancing the field's knowledge.
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Abstract

This research aims to study the level of customer satisfaction on Meituan application
based on 4Ps marketing mix and to investigate the impact of 4Ps marketing mix strategy on
customer satisfaction of Meituan application. The population are Meituan application
customers in Nanning City, Guangxi Province which have infinite numbers. Sample size was
determined according to Rosco formula (1969) at 0.05 significance level which resulted in 384.
However, this study distributed and collected a total of 500 questionnaires from variety
Meituan customers groups such as white-collar workers and students. The data obtained then
analyzed using correlations and a multiple regression model. The results show that the overall
level of customer satisfaction on Meituan application is moderate. However, customer
satisfaction on promotion is at high level. The regression analysis finds that 4Ps marketing mix
simultaneously has significant impact on customer satisfaction. Moreover, 4Ps marketing mix;
product, price, place, and promotion, individually have significant positive effect on customer
satisfaction of Meituan application. Specifically, the study demonstrates that higher product
quality and varieties lead to higher customer satisfaction.; secondly, in terms of price,
reasonable prices are related to customer satisfaction. Satisfaction is positively correlated; in
terms of place, convenience is positively correlated with Meituan customer satisfaction, and
users are more inclined to choose the nearest service place; finally, in terms of promotion,

timely launch of promotions can effectively improve customer satisfaction.

Keywords: Marketing Mix Strategy, Customer satisfaction, Meituan application.
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Introduction

In the current era of globalization and digitization, the rapid advancement of mobile
internet technology has brought about significant transformations in the restaurant industry.
Against this backdrop, online food delivery platforms have emerged swiftly, becoming a
pivotal channel to meet people's daily dining needs (Lissitsa, Kol, & services, 2016). Among
these, Meituan Application, as one of the leading online food delivery platforms in China, has
gradually established itself as a representative enterprise. However, with the intensifying
competition in the food delivery market, customer satisfaction and loyalty have become even
more critical. In this context, understanding and enhancing customer satisfaction have become
key factors in maintaining a competitive edge in the market.

In the region of Guangxi Province, the food delivery industry is also experiencing robust
growth. As one of the major economic centers in southwestern China, Guangxi has witnessed
widespread adoption of food delivery services, bringing convenience to people's daily lives.
In particular, in Nanning city, the capital and economic hub of Guangxi Province, the food
delivery sector has experienced rapid development. With platforms like Meituan playing a
significant role, the market competition has become increasingly intense.

Therefore, this research uses empirical analysis, based on the "d4P" theory, from the four
influencing factors of product, price, place, and promotion, to study the degree of influence
of Marketing strategy on customer satisfaction, and tries to explore and study the relationship
between Marketing strategy and customer satisfaction (Cai & Cude, 2016).

Marketing strategy has consistently been considered one of the vital factors influencing
customer satisfaction. Hence, conducting an in-depth study into how marketing strategy
affects customer satisfaction within the Meituan application holds paramount practical
importance. In the context of mobile applications and food delivery industries, multiple
elements in the 4P marketing mix influence marketing strategy (Sukamto & Lumintan, 2015).
The impact of the marketing mix on customer satisfaction is explored (Azhar, Jufrizen, Prayogi,
& Sari, 2019). Through descriptive and multiple linear regression methods, it is concluded that
marketing mix has a significant impact on customer satisfaction. This research provides
guidance for businesses in formulating more effective operational strategies, comprehending
user needs and expectations, enhancing user experiences, and driving advancements within
the food and beverage industry. Through an examination of how marketing strategy influences

customer satisfaction among users of the Meituan application, valuable insights can be
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extended to practitioners and researchers within the food and beverage sector. These insights
can offer pertinent guidance on enhancing competitiveness and meeting customer demands,

thereby encompassing essential practical and theoretical significance.

Objectives

1. To study the level of customer satisfaction on Meituan application based on 4Ps
marketing mix.

2. To analyze the impact of product Marketing strategy on customer satisfaction
toward Meituan Application.

3. To analyze the impact of price Marketing strategy on customer satisfaction toward
Meituan Application.

4. To analyze the impact of place Marketing strategy on customer satisfaction toward
Meituan Application.

5. To analyze the impact of promotion Marketing strategy on customer satisfaction

toward Meituan Application.

Research Hypothesis

This study is based on the 4Ps marketing mix and aims to explore how marketing
strategy affects customer satisfaction on Meituan application service. Within this framework,
we propose the following research hypotheses:

Product Hypothesis: There is a positive impact of product on customer satisfaction. We
hypothesize that improving product quality will significantly enhance customer satisfaction.

Price Hypothesis: There is positive impact of price on customer satisfaction. Reasonable
pricing strategies will have a positive impact on customer satisfaction with Meituan application
service. We assume that moderate price reductions or providing valuable coupons and
discounts will increase customer satisfaction.

Place Hypothesis: There is positive impact of place on customer satisfaction. There is a
positive relationship between providing efficient and timely application services and customer
satisfaction. We speculate that high-quality application services can enhance customer satisfaction.

Promotion Hypothesis: There is positive impact of promotion on customer satisfaction.
Positive promotional activities will lead to higher customer satisfaction with Meituan
application service. We predict that appealing promotional strategies will positively influence

the enhancement of customer satisfaction.
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Research Framework
1.Independent Variable

Product: This encompasses the completeness of product functionality, user interface
friendliness, service quality, accuracy, and the degree of customer personalization.

Price: This refers to the relative competitiveness of prices, discounts, the convenience of payment
methods within the application, and the alignment of prices with the quality of senvices provided.

Place: This refers to the extent of service coverage, the speed and punctuality of meal
delivery, the reliability of delivery and pickup methods, and user preferences and choices
regarding delivery channels.

Promotion: This encompasses the attractiveness of promotional activities, the
effectiveness of advertising campaigns, the appeal of user reward programs, and the alignment
of marketing strategies with user expectations.

2. Dependent Variable

Customer satisfaction refers to the outcome demonstrated by customers after comparing
the actual results of consuming a product or service with their psychological expectations. This
article views customer satisfaction as the result of customers comparing their expectations of the

services provided by the Meituan application with the actual services received.

Product
B Customer Satisfaction of the Meituan
rice >
Application
Place
Promotion

Figure 1 Conceptual Framework

Research Methodology
1. Population and sample
The population are Meituan application customers in Nanning City, Guangxi
Province. The sample of this study includes a total of 500 Meituan customers collected from

different customer groups.

158150UANANY wsn. Vruausaaiswszen Ui 8(3) Auee - suIAN 2566 43



This research adopted the method of issuing questionnaires online through
"Questionnaire Star" to cope with the instability of the total population of the survey. A total
of 530 questionnaires were issued, and 500 valid questionnaires, with an effective rate of
94.3%. This study will be analyzed based on these 500 valid questionnaire data.

2. Research Tools

Collection tool type: Questionnaire.

A questionnaire is created through the following steps:

According to the research framework of this article, the researchers used the
Google Scholar platform to search relevant academic papers, journal articles and other
literature works, and drew on relevant research literature to design the relevant questions in
this questionnaire.

Determine the problem and scope of the problem, ensure that it is consistent with
the objectives, and conducting research by constructing a questionnaire.

3. Data Collection

The sample of this research are Meituan application customers in Nanning City,
Guangxi Province, including customers of different ages, genders, occupations and
consumption types. Wait for some questionnaires that are not collected by yourself.

Pay attention to the questionnaire results of the "Questionnaire Star" APP every
day and keep abreast of the progress of the survey data. It is expected that the volume of
survey data will reach 500 within 10 days.

The completeness of the questionnaire framework will be checked based on the
obtained questionnaire data. If there is missing data, further information will be collected to
complete it.

Before official launch, pre-test the questionnaire to ensure that the questions are
clear, easy to understand, and that useful data can be collected.

The collected data were analyzed using logistic models to study the impact of
independent variables on customer satisfaction.

4. Data Analysis
After the questionnaires were retumed, the researchers manually checked all
questionnaires for accuracy and completeness. The questionnaires were then computer coded and
processed. By using off-the-shelf programs, the data are then subjected to statistical analysis. and in

interpreting the meaning of all data obtained and presenting the results.
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Result

1. Studying the level of customer satisfaction on Meituan application based on 4Ps
marketing mix yields that the overall mean of customer satisfaction is at moderate level and
details as shown in Table 1.

Table 1 Shows the mean and standard deviation of Meituan APP customer satisfaction variables (total)

X S.D. MIN MAX  Mean Interpretation Criteria
X1: Product 3.446 0.786 1 5 moderate level
X2: Price 3.433 0.831 1 5 moderate level
X3: Place 3.435 0.769 1 5 moderate level
X4: Promotion 3.502 0.669 1 5 high level
Y: Meituan APP
Cstomer satisfaction 3.392 0.703 1 5 moderate level
Total 3.44 0.75 1 5 moderate level

From Table 1, the overall survey results of Meituan APP customer satisfaction (total).
The level in almost all aspects is at moderate level and the overall level is moderate
level. (X =3.44). In terms of mean values from highest to lowest, promotion “X4” has the
highest mean value (X = 3.502) followed by the mean value of product “X1” is (X = 3.446),
place "X3" with a mean value of (X = 3.435), and the mean value of the price "X2" is (X =
3.43) subsequently. Finally, the observable variable “Y” reports the lowest mean (X = 3.39).
6.2 Analyzing the impact of 4Ps marketing mix strategies on customer satisfaction
toward Meituan application, results as shown in Table 2 and 3.
Results of the correlation revealed that the 4Ps marketing mix individually has

significant relationship with customer satisfaction as show in Table 2.

Table 2 Correlation coefficient analysis results of factors influencing 4P marketing mix on

Meituan APP customer satisfaction.

Factor Y Product  Price Place Promotion
Y 1

Product 0.803** 1

Price 0.783**  0.820" 1

Place 0.758**  0.723**  0.761* 1

Promotion 0.914* 0918 0915 0.874* 1
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Table 3 The results of the analysis of the regression coefficient

Unstandardized Standardized
Model Coefficients Coefficients t Sig.

B Std. Error Beta

-0.069 0.022 -3.064 0.002
Product (X1) 0.253 0.010 0.283  25.045 0.000
Price (X2) 0.253 0.010 0.299  25.627 0.000
Place (X3) 0.239 0.011 0.262  22.331 0.000
Promotion (X4) 0.257 0.011 0.245  24.409 0.000

R2 = 0.986, *P< 0.05

From Table 3, The results of the analysis of the regression coefficient X affect Y. It can
be seen that the model formula is: Y=-0.069+0.253*X1+0.253*X2+0.239*X3+0.257*X4

The R-squared value of the obtained model was 0.986. That is, 4Ps marketing mix;
product, price, place, and promotion, can explain 98.6% of the Meituan APPlication customer
satisfaction.

When performing F-test on the model, it was found that the model passed the F-test

(F=7031.423, p=0.000<0.05), indicating that the satisfaction of at least one of the factors
product, price, place, and promotion will have an impact on customer satisfaction. In addition,
a multicollinearity test was performed on the model and it was found that all variance
inflation factor values in the model were less than 5, indicating that there was no collinearity
problem; While the D-W value was close to the number 2, indicating that there was no
autocorrelation in the model and no correlation between the sample data. It shows that the
model is better.

The regression coefficient value of product (x1) is 0.253 (t=25.045, p=0.000<0.01),
indicating that the product has a significant positive impact on Meituan application customer
satisfaction (V).

The regression coefficient value of price (x2) is 0.253 (t=25.627, p=0.000<0.01), indicating that

price will have a significant positive impact on Meituan application customer satisfaction (Y).
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The regression coefficient value of place (x3) is 0.239 (t=22.331, p=0.000<0.01),
indicating that place will have a significant positive impact on Meituan application customer
satisfaction (V).

The regression coefficient value of promotion (x4) is 0.257 (t=24.409, p=0.000<0.01),
indicating that promotion will have a significant positive impact on Meituan application
customer satisfaction (Y).

The summary analysis shows that product, price, place, and promotion all have a

significant positive impact on Meituan application customer satisfaction.

Conclusion and Discussion

1.Conclusion

1.1To study the level of customer satisfaction on Meituan application based on 4Ps
marketing mix.

According to our survey results, the overall mean of customer satisfaction is at
moderate level. Promotion has the highest mean followed by product, place, and price
consecutively.

1.2 To analyze the impact of marketing mix strategy on customer satisfaction of
the Meituan Application.

Product variable discovery: we found that product quality and variety have a
significant positive impact on Meituan application customer satisfaction. Customers are more
inclined to choose products with good quality and variety. Therefore, providing high-quality,
diversified products would help improve customer satisfaction. We hypothesize that
improving product quality would significantly enhance customer satisfaction.

Product variety and features have a significant impact on customer satisfaction. High-
quality products that meet customer needs and expectations would increase customer
satisfaction.

Price variable discovery: Price level has significant impact on customer satisfaction.
Therefore, appropriate pricing strategies can increase customers' recognition of product value,
thereby increasing their satisfaction. We assume that moderate price reductions or providing
valuable coupons and discounts would increase customer satisfaction. Prices that are too high
or too low can lead to dissatisfaction. Therefore, when formulating price strategies, it is

necessary to take into account customer value perceptions while ensuring profit maximization.
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Place variable discovery: There is a positive relationship between place and customer
satisfaction toward Meituan application. Thus, convenient and efficient purchase channels and
delivery services and accessible place would make customers more likely to use and
recommend the platform.

Promotion variable discovery: Promotional activities also have a positive impact on
Meituan application customer satisfaction. Thus, effective promotional activities such as
discounts, gift, coupons, and other forms can attract more users and improve their overall
satisfaction on using Meituan application.

Customer satisfaction variable discovery: In this 4Ps marketing mix model; product,
price, place, and promotion, as independent variables, all have an important and positive
impact on customer satisfaction. Therefore, it is necessary to consider these factors when
making marketing strategic decisions and ensure that they meet customer needs and
expectations, thereby improving customer satisfaction.

To sum up, among the above 4Ps marketing mix, promotion is considered to be the
factors that has the highest effect on customer satisfaction on the Meituan application,
followed by place and promotion and price. Therefore, in the process of improving customer
satisfaction, we recommend that Meituan application should improve promotion activities,
product quality, diversity, reasonable pricing, and convenient locations to increase customer

satisfaction.

2. Discussion

Product hypothesis: This study found that product quality has a significant positive
impact on customer satisfaction, which is consistent with the research conclusion of Raja JZ,
et al. (2013), that customer satisfaction is achieved by integrating high-quality products and
services.

Price Hypothesis: This study found that reasonable prices have a positive impact on
customer satisfaction, which is consistent with the research conclusion found by Razak |, et
al. (2016), that price has a positive impact on customer satisfaction.

Place Hypothesis: This study found that a suitable place has a positive impact on
customer satisfaction, which is consistent with the research conclusion found by Vakulenko

Y, et al. (2022), that a good geographical place will increase customer satisfaction.
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Promotion Hypothesis: This study found that promotion has a significant positive
impact on customer satisfaction, which is consistent with the research conclusion of the
positive impact of brand image and promotion on customer satisfaction found by Prabowo

AJ, et al. (2020).

Recommendations
1. Implications

This article studies the impact of 4Ps marketing mix; product, price, place, and
promotion, on customer satisfaction toward Meituan application. The following are
suggestions for the development of Meituan application:

Products: Meituan application should continuously optimize the products it
provides. By analyzing customer demand and behavioral data, more diversified and
personalized products can be launched to meet the needs of different user groups.

Price: Price strategy is one of the important factors to attract users and increase
customer satisfaction. Meituan application can adopt differentiated pricing strategies, set
reasonable prices based on different products, services and target users, and provide highly
transparent and competitive preferential policies.

Place: Place is also one of the key factors affecting user satisfaction and experience.
Meituan application should focus on expanding its coverage, providing services in more cities or
regions, and ensuring that there are sufficient and reliable merchant resources in every place.

Promotion: Promotional activities can effectively attract and retain users. Meituan
application can increase user participation and improve their recognition of the platform and its
service quality by regularly holding various promotional activities, limited-time discounts or reward
programs.

In summary, by optimizing products, formulating reasonable price strategies, expanding
place coverage and strengthening promotional activities, Meituan application can improve customer
satisfaction and further consolidate its competitiveness in the market.

2. Future Research
The future research directions of Meituan application may include the following aspects:
Marketing strategy: In addition to factors such as product, price, place and

promotion, further study the impact of Meituan application’s performance in marketing
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strategy on customer satisfaction. This includes inspections of on-time delivery rates of orders,
food quality, delivery staff attitude, etc.

Mobile user experience: With the popularity of mobile devices, users have higher
and higher requirements for application usage experience. Study how to improve the interface
design, interaction methods and overall fluency of the Meituan application to enhance user
satisfaction during use.

User personalized recommendations: By mining user behavior data and
preferences, we will conduct in-depth research on how to use machine learning and data
analysis technology to achieve more accurate and personalized recommmendation services on
the Meituan application and improve user satisfaction with recommended products or
merchants.

Social interaction function: Combined with social network elements, study how to
introduce social interaction function into Meituan application so that users can share reviews,
view friends’ comments, and communicate with other users. This will help enhance user
engagement and loyalty.

Data security and privacy protection: Study how to strengthen the security and
privacy protection of user data and establish a more complete data management mechanism
to enhance user trust and satisfaction in Meituan application.

To sum up, future research directions should include marketing strategy, mobile
user experience, personalized recommendations, social interaction functions, data security
and privacy protection, etc. These studies will help further improve Meituan application

customer satisfaction and promote its competitiveness in the market.
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Abstract

The development of an English instructional model based on “ Teaching by Not
Teaching” concept to enhance the ability of reading comprehension, and increase efficiency
of the developed instructional IS3C model. Before start using this model, the writer asks the
students to do the test of the comprehension ability and observe their behavior while reading.
After using this model, the writer asks them do the satisfaction questionnaire towards the
model of “ Teaching by Not Teaching” concept to enhance the ability of reading
comprehension. There are 4 factors as followed: 1) The English instructional model based on
“Teaching by Not Teaching” concept to enhance the ability of reading comprehension
consists of 4 components: (1) principles, (2) objectives, (3) 5 stages of instructional procedures
including the 1" step: Introducing How to Learn, 2" step: Searching and Organizing Data,
3" step: Constructing Knowledge, 4™ step: Creating Products about reading comprehension,
and 5 step: Changing Students to Learning Leader’s Roles, and (4) assessment and evaluation
of all elements of the model were appropriate to be used in the instruction. As a result,
students have increased ability to read for comprehension in learning English, and teachers
can use it as a model for teaching based on “Teaching by Not Teaching” concept to achieve

the objective of enhancing students’ ability to read for comprehension in learning English.

Keywords: English Teaching , Teaching by not Teaching , Ability of Reading Comprehension
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Wnwen15UeAUAULEY (Self-Regulated) auaunsaldisnisenumnadludinuseiniulaluiign
panLia, flmad uazds (Doolittle, Nichols and Young, 2006)

nAnuddgardyminisiieunsaauniwidngunuiaueunluideswiu §iguds
fiauaulanaziauzuuuumsiseunisaeunuwuifn “asusuulidasy” MensHaukaIuLLIAn
NSHOULUUTBISHUNFUATULAZNTHBULUUKANUAEUUNUIMLNDLESUAT19ANUEINNTANTEULND
AU lavesdniFout udseondnerd9 5 1 dunisduaiuniuaiunsanasinyei ugiunig

Y Ao v o  w = % =~ o a aa o o vy a a

MwdangundAgdmiunisseu; nMsusznevendnuwaznsaiuiinveiseulriiuseansaim
9819g9aA LA luBUIAN TeAAADINULLIAANITIANITISEUSIUANITIUN 21 MdumsiSeuntwilan
(Mwdangu) NidivensdeansiasnTteus

A v v a A o o8 v &

ol @ouasuuULNULAaS UIENTEUINNSTRs U UK LT IUR N ke Ussendldauide
AMUTUA AT UN U uve 1T U WAL TENTINAMUTUR AT U INUATOIH douLaL i 43 81
Rosenshine, B., & Guenther, J. (1992). 158031 Guided Practice #38%194uz11NINTTU {aAoUL
i o a Yy A 9 v v a PR = o a &
Aoy 9 AaneAuSuRnYeUlvdSuiedslUg NS eusuinveulivmundnusuraveuilsiuly

fannsdedulatieatunisiinssuiunslvdssyndldanuldegranngay
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AMudunuazANdAyUas3ULUL (The History & The Importance of the Model)

mMsfauIsULUUNMsITBuNMIaeuAWISaInquAILIAe “@eunuvliaey” iloiaiuaing
ANENIT0 MIeuieAd g Useneuiie wuAan1sdansSeunIsaeuLUUTatTeundu
711 (Flipped Classroom) AN3LUIAAYBY Jonathan and Aron, 2012; Flipped Learning Network,
2013; wiunst gadnd, 2556; 391501 Wi, 2556; 93097 2536InT, 2556; 43nA U, 2556 LAy
LUIAANISIS BUNITARULUULANLUS BUUNUIY (Reciprocal Teaching) ANukUIAAY8Y Palinsar,
Annemaric and Brown, 1984; 4#i31 wiusyaydnwal, 2539 Feannsothasaunaui ety
Jundnnis Inguszasd fumeunsdamaigeunisaey LarnTinkazUssilunaraIguLuuNsiey

nsaeuNimWIULS; Ngyawn AidnG, 2561

o ¢ . _ege
HeruArAniianig (Definition of term)

N1539ANITUNITTHUNITADUANNTUKUUNTIT BUNTADUANLLIAR “dounuuliaau”
i a 1% ! =~ % ao £ A v v o & I a A
WelasuasmNaIsanITe eIl nMeyaun ARG, (2561) NENetesTITueg 198
AFOIRNWILAZINANUTTIAMNRLIBYOIRANTIaNIZNEATY Al

1. JULUUNSEBUMSARUNEIBINgENLUIAn “daunuuliaau” wunedis ULuung
IFIUNITADUTLANIINNTTNANNATULUIANNITTHUNITADULUUNR DU HUNAUATULAZNITADULUY
LanAguunum FeUsenounle Tun1siieuntsasy 5 Ju laun Jui 1 wugiIFnsiseus
(Introducing How to Learn) Tufl 2 #uAuuazinnszvinteoya (Searching and Organizing Data)
U 3 a319A2143 (Constructing Knowledge) Tu#l 4 a319a35ARANMY (Creating Products) 9l 5
L‘UﬁEJu‘U‘VI‘UWwE:iL'%SUL‘fJuQﬁWﬂWSL%Sui (Changing Students to Learning Leader’s Roles)

2. wuAAMsIANIsBuNsaaY “daunuuldaau” wuneds Luamensianissunsaou
‘:1' N a v [ v [ a 14 Y = v 14 a 14
mudsulvansuuuuiislaeidaeulugeaniuunsiamaisous waeiseufnw Auadl waziSous
Argawes MntuideyauwaniUdsusous wasyhnanssuduiiousuduseulaeddaowdu
APReTuUg Larlinduyiemas

3. WaulTgunauaIu vueds sULuunIsissunsaeukuunis Mdsuainnisiseuly
veuseulugnisiseunenviesieunsenUnu fissufinwiunisounigauesudenvainvaty wag
nsthunsefanssuluiesseulaeidunisifanssy wanideuanuisiuduiieusasifaoudy
AARETLUY

a = a a Yy & Yo
4. nMTEBUKUURANUABUUNUIM vianede JUkUUNTaRuURsuunUmbARS s D

Y

TumsvihfanssunmsiSeuunudaou uazgasuviviindudaesliaudiewmie i (n59aeudn

[ [y

A3 @nsailadsnsiseudnunewnmsldnaisddgydulaun MsaammeniTalalmi

>
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(Predicting) NM5vinAUNTEANNAUTaaAN (Clarifying) N136A9A1A1 (Questioning) uazn1sasUAIY
(Summarizing)

5. N13581UNBAMUT1 T MU18EI NYANTTUTRERAIDNIIAIUTITIAIIUNUNEY VBIAN

'
I A

naud1 Usglea lnego1uvsdesldinwenisin wagdssaunisalifuiilogiioutaniny Anany
YYIBAN WAzATUAININE BBl ARFUAIUNNIEVRINTEUREEWE TanIeAIdla
waq anansaululgiAauselevidlaegnsdussd@nsan deinldainnisviwuuinainudnlaly

N15DIUNIIDINGY

wanMsvisauuIRAvasgUiuUMIEBUMEaU (Principle or Theory of Instructional Model)

sULuUMsBunsasuMsnguamundn “asunuuliasy” ieiiuaiiannuaiunsa
nsenuiionnundlail Q’L%uﬁmmsﬁumﬂumﬁmLLawqwﬁmiﬁauLLUUﬁ@ﬂS&Juﬂé’Ué’m (Flipped
Classroom) azn15wantuadsuunuim (Reciprocal Teaching) %aLﬂuumﬁmﬁyugmé’uﬁﬁﬁ’zyﬁ%
ihlugmavaugiFoulianuannsalunissuiiennudila :rnndnnisvesmsdaninieu
msaeuLuUTeSsunduiutaznsTansSeunmsasunuukaniasuunum Tasthudnns uas
LnAnNsIansSsunsasudnfuwaunauiuieadadundnnisdfyvesguuuumsisou
MsaeunTISanguALAn “aeunuuliasy” Wewaiuaiiinuansaniseuiionnuidla
feanansnasundnnisddnmesusazuufavguifitanlflunmsimunsuuoumsdansGeusld fi

1. MUl uuvieuigundunu (Flipped Classroom) manefie JURUUNISITBUNITARY
wuvilsiasuanGeuuniGoulureniouluguentieaiounienthu fiisubsuunBoufenules
W udofivanuansuazviinnstuviefanssuluieasulneiunisviAanssuuaniudsuniug
Saufuiieunasiifaoududaestuuy nadsunsaounuuuAsvonieundududunisaeul
JFousuinveunsiFouvesnuies elivesdounduduuazi3oulviase ussena lueaseu
Wasuly unumgaeuddsull wagnginssuvesd Soufivdeuly TukeaSounuuiiy §iSoutsils
Fufds uarfunisdienen udmeudedeuiiiefiguiieulfiFous anmidudvinliizousiuunis

nuanuaula wageanluannnszurunsiseus wiluieassuwuunduauiseuaslalentadnw

a a U a \

Souise Jsusuinveutomssurawues MiseuldlidiinseidedSouiieegiumswint
@ A Ay cz v & v o & o Aa o - 9 v =
woildud g iSewdudvesdug nsvviuazaziduinueiandinaenld Wenduniaiesseuly
grausnyiseueralidunazenvsoniu widedniunislusseesni i Sou aiunueuazey
A & v = % I A o
Wasuluidnvesmsiseuivesnuegsvilviiy
NWWIAAT IR U IHNT AANYULIDIANTBUTBUNTUATUAINTAYIELT U
UszaumsainisseuslagnsfinyAuaiianildeusousaen1sasennuinienues 1Nn1sAny

a v ° v o ° | 9 v A o § Yy a a v
LiEJugLLazmmﬂm U9 ll"lu’]Lau@@ﬂqqaiqﬂaiif’ﬁ@Uiﬂfﬁ@mﬁaqﬂ%aqﬂm'ﬂwaLiﬂu@iﬂﬁnmlfﬂqif\ﬂu

n1seuundulasiidaeunsediuuy dn1saiienuinnisiSeusmenueuazneliiinai1uda
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assassAlunanuiigSeuhundszandldldaasoiliinnisiseuiwuuseuiudunisiseunisdou
sUwuulnilugmrndTsen 21
2. MaFguLUuLaniudguunuIm (Reciprocal Teaching) nunefie JULuuNTaaUUABY

unu i s eunnduilunisiifanssunisiSougunudaou wazdaouvimvidnnidud mesy

Y YV a 1%

ANNTIEWRB S suaNNTaasinwelunsmvanaudla aunsaitnlaisnsiseusanuney

Y

ad o W [

nNslEnaisaAysulann nsAamnmenIsalalmin (Predicting) nsvAnunseIsiuteasde

o

o '
v o aa A o

(Clarifying) N13%19A1014 (Questioning) Lagn13a3UAINMN (Summarizing) Judsmhanlglnddnwus
Mdugusssuiiodienseiuse dwdaoussldnisuanududwuuiioldudiegns (Modeling) T
WuaIsNsUURveaidanngy waztieniswanideuunuimiluisnisidesnistienladiunidu

1 = a [~ Y o 1 a v [~ v [~ Y
saulunisiinniswansua auuwmwiumimuﬁgmmsmumaﬂwmzL‘ngﬂﬁﬁm Imaaaauuamuﬂum

[

v ] i a ao a L. A Y  ada ~ Yy
LUUAIENITEUUNS1ULAEESUI8ITN5AA (Thinking aloud) ag1adivanameIsAndunaliTeu
WIEN1Ie U nTinNaIaluN1se U

INBUIAANITIS BULUUNDLIHUNGUAULAZNITIS BULUULANWUABUUNUIMT 199U Teinun
o < v = a a Py X ¥ o &
M lunann1snsesiuIAnessURUUNTISBUNSA UMY 5 U8 Mall

1. Aw9InguaIuLulAn “aounuulidasu” Watasuas19n15e Ui ot landu

Y] = a v a & o a = Yo v o A
ﬂqiﬁ]ﬂﬂqiLiﬁIUﬂqiﬂ@uwLuuﬂ’]iLﬁ'UUﬂqiﬂQULUUﬂQNNﬂqiLLaﬂLUa8”L58u5ﬂUaﬁQUV§aLWQULLa3

Y

AUBIAIUAN NI BUNTIS U VRN LT e uusazyanalags IS oulniluAlenuleteg198aTruay

[

nsEnvinlagnse NdAidaeunsglinnuiemastasuilungAnssuvesiseuagelndin

o

[ Y = o a N Yy o | Y A N A
2. \JumsdanisiseunisasuiiiinsideunsseunisaeuluieseuliguenienSeunsen
o | = % Y 1A I = Y A va v
trurumMsiseumenues lnglduraasousing 9 an do winnssu wasinalulad wieanuindaou
as19 i eorn I SeusuRareunues lnen1senu wagvihanadilanudoya MAUNT wazn13any
MaNYNESEus ALy liAnNsSeuseg 1l
& Y = A v o9 vy o a = o ° D
3. umsdamsiseunisaeuindulvi Seuvihfanssuivainraieiiiel nnouA A 1uTe
asde wavtieRny S undauaunsaluniseuat anusadisnsundssendldlunisenunag

a v i Y oA v va A !
Lﬁﬁuglj@\‘ﬁq'}(ﬂﬁlq 9 1@L‘WNE)‘LWI“UNLiEJ'LW]lIﬂ?quaquqﬁﬂIUﬂqiaqu%{Q

Y

I3 o = d' a vy a v a = o a Yy a
4, LUUﬂqﬁzﬂﬂﬂqiLiﬁJUﬂqia@uwaﬂLﬁﬁlll%fdLﬁEJUTUN@%@UﬂqiLiﬂugﬂJ@QWUL@Q LLazLiEJuELMEf\]N

v Y

lngldununsiseunsaeuniaouiugisou nieRiseunudissundaasuunumiusuiinveuly

Y Y Y

'
a

o - a a Y o A D | o ¥ Y  ad
n1simMsaunuIvseeduseiielfudieuiverlediseuluniseruiveninudilalaglinals
N3IUNWAW

5. WumsdanisiseunisaesuiiUdsuunumnisaeuvesaeulugnisiluiibes ieu

v ~ | & o w v ° vy | A A
ez dgivgiteigivaeuaAnunsaununlveglunseu vilvidiseuenlaandeluisesiionuuay
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Y Y a

AnssunaeuviviaeusdnuagladlaiSounntu JazdmaliiSouniinnuaiuisawnna ey

Y Y

FAUAIMUNLUNSE IUANNANNAINNTOVDINY

L

nnUszasAvaIgULUUNSISBUNTSERY (Instructional Objectives)
JURUUNISISHUNTAD UM BTN WALLUIAA “dounuuliasy” Welaiuasneninuanunse

[

mserufierudlafifauntul $agUszad 7 Ussans dedl

1. iledaaiunsSeunusiniinmatsuduasiinnueluguddyroamssiuiionandla
Ifugiseu

2. lewdsuguuuunisiseunsasulusieaseuldifunsinuduaiiuenteasounazih
amufinuanidsuiSeuslureaisutuileunasiaeu

3. weduasulifiSouiiinugnisdunindoyaainunadaseuisng 9 iuszuumalulad
ansaumadenuesiouiseuasvhanudlatufeyaiduduld

4. iedaaduliiBouldSouiufnssuiivainvaneifielinnsudtywn wasiiniinuenis
sruitemnuinlalasysannisvines uazauiiielfiAnmudnsiusen

YV a IS

5. wedaaSulviSeulianuiuiinveunisiseuivamulednazisoulniate
6. vivaduaSulviiSeuasnassAnaIIu LaslauaNaUYRINLEI0E AT NETIA
7. WeduaSugiseuniianuaunsaluniseuiiennudnlambiansadanuiiasiney

TUWaILIPULR LA ANAINUN I UNITE UL N DANULDN T AAIUANAILITOUDINULDY

g o .
YUN13L38UN1588U (Instructional Steps)

JURUUNTISISBUNITHOUNMBIBING ¥ALLLIAR “dounuulianu” iawasuadanuaiunss
ANSBIULA DALY AR USENBUABTUNITLS SUNISABUNINUA 5 TU bAALT UL LUINILUNITIA
A9NTIUNISIYUNTADU P91

Jui 1 LL‘lJ%ﬁﬁ%ﬂ”ﬁﬁEJUi (Introducing How to Learn) lag

1.1 Fuugisnisisouiingandeisnisivainuate lagudaluFeudlalugnyamung
aa a = a ¥ 1 =l b2 dy Y v
sy sedeu nin Jeanaseing 9 lunsiseuinmusuuuuillvdaiou

(%
A v o

1.2 AninwedAgliduiSou Ao n1sAsdIn1n nsazuau N15iAuNssIeiuteasde

54

LAZNIIAINALIUVSONITAIMAIMANITOLE 9NN

YUl 2 AuAulazdianseyitdeya (Searching and Organizing Data) lnglviiseuduAUrIUN
1 A & a . . o 4 a a ¢ 2 L4 & o
p1uuenans939 (Authentic Materials) 9109151 dodsiiun doooulail “av LazaN1I0FIAINM

Tevannuaty ntudna1su viieulsunenuluneu 9 tageuuneruieyiaudgila
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Fudi 3 a$19m21u3 (Constructing Knowledge) Taglis{15suasiamanud urauls
NUNU alansedfnyveusazdoninluuneu osuaLileiFesnuneu uazAnazunTaIAn
Homilawideudaely

Tudl 4 a¥19assAnanU (Creating Products) TngliEiouysannisinusiazanuiainde
viofanssuifioliiAnauAnnusenlaedariilassu Tus diauewasUssdunanuiiadnedy
MnANLSTILes wanifleusiuduiFoustisaineassd

‘z]zu‘ﬁ' 5 L‘dﬁlEJ‘IJ‘U‘WUWIﬁL?BuLﬁuﬁﬁ’]ﬂ’liL%ui (Changing Students to Learning Leader’s
Roles) TasUstifiumnuanansavesidsulumehianssumuiidaouinauewasnumudunouuas
unumlunisaoununSeunsaeunudui 1 fuiud 4 aufFeuwiaaundesiadulasuunum
T Seueenundudiilunisdnfanssuninfounsaouniuduil 189duil 4 1 era3uaiig

AMUANNNTONITBIUNBANULYLD
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sUnuuMsITEUNsEaUN WIS EANaILUIAe “daunuulidou” iiatETuasng

[
Y

TUNITLTHUNTADUVBIFULUUNITITEUNTADUT

ANUEINITANITBIUNDAINLTN TR

Ya o =

AU RIUT

LARINANTHEANHFIUTY

A15L58UNITADUVBINITADULUUM DS YUNDUA MULALNITADULUULANURIUUNUIN TNINUA 5 VU

LAAINITAIATIZITEARININ

AsdeuRUUaSaY
nauAIU

(Flipped Classroom)

FULUUNTREUNTHRUN BN BAULUIAR

“gounuulidan” WalaSuadrenuaiunsanisey
wwanudrla (1S3C Model)

nsasuULUULaniUaBY
unum

(Reciprocal Teaching)

!

1

1

- ysunmsasavineeans
4 v ve = v
ndedlauanmsdoud

MEAULDY

.

il 4 adauasUsrgndly
(Demonstration &
Application)

- IAVIIHAIULASHIY

NITUINITUNAUDIT

—;[ BafAINSvoIAT A TR

wWieliAnanuAnTIvgen

i 8

Jul 4 a¥19855ANa1U (Creating Products) -

Favilaseanu Fueu diaue Lazuseliunanuain

o

' |

Juil 5 Wasuunum@isewduginisseus

(Changing Students to Learning Leader’s Roles) <

Tl 1 munens3s Y 4 L O 4 52
| v g oam . 7 1 souvinweiiugiu 4
- TUN 1 ueIsNIskeeu; (Introducing How to w amﬁ BT &9
Ly (Experiential TouA AMsRIaIm NIAIAAZIY
Learn) P—
Engagement) & oem A o aa o MIaTUATIYN WaEN15es Y
v . > - BuuzISnaseuilageduisnisivainvany
e 3
- Yuuglomsiiuusiiieseu e e e a 5. YNBAIY
P o - @RUNNYEAIAY AD NTAIAIDIN NMIANNAZLY
WeonlagendeIsnisi -
MIAFUAL UATNITETUIEYLIEANL
WAINNAEY
& o \ ' <,
Jui 2 wisuveuduneu o
l +— e Bewmudvunnauliem
} Jui 2 FuAuuazdanseviteya (Searching and Organizing
Jun 2 AuAuielinauluieng | Do)
. >
ugen (Concept Bxploration) - duAu Srdeu viseuUsuve udumeu 9 uaveuune l
AR EnnFauay N PP B <
- LA UBY ARG NERUA e Hedefiund Foeoula] wan < f s
AanssuvaneUsznm YU 3 BTUUNENEUA
(hFeuiteudilieusn
Y4 Y ) nouantn
‘ uN 3 @379A1143 (Constructing Knowledge) )
P .. - aglansvddy auday euieileiesainuneiu
uil 3 afreruioened I
uazAmnAziuilonfiaziseusaly —
AUALNE (Meaning Making) q o R P JUN 4 INTTUIUNSISBUNTAD Y
P - ysunmsvinvziaresdauiandetefianssy

Ing agUanszddny nmAaw

a a v - P
asunesedlagldnisiuSeuiiisu
LagANAALULL OO IUNE UL

Seusel

l

S A o o a
- NUMIUTUN 1 QIVUN 4 IUUNLIBULNA

& o & o o o
YUN 5 NUNIUIUN 1-3 JUUNLIU
= : : o=
UAMUARDILART NUUIWUAYU

unuwibigiseudugihnuduneu

a5196537 (Experiential Engagement)
ANUAFDIRAG?
- Wasuuwnu i Seududiinnsoul
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U5581N1AN15L58UN1580U (Instructional Atmosphere)
deliAnUszavEamlunsdansFeunisaeunaziaiuanddigGous unwsangy 16
e meisendsiFajasussenmansGeuslududounudiulu 2 dnvue fo
1. ussernianiadsug i ey uazdaadulidiSownTsundouaiiug i ugu
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o 2 4 ¥

ddlnd q Anlviadie agy wagaaduiinanuinlasuainnisiianssunsiseus Nddydeaduli
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[
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) = val & o a B = v 2 v
2. ussemAansIan s euiiluiasadiasidunisuaniUdsuunumangSeunnidudaeu uas
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warAsTINAY 9 1NNy wlulvluE savesnisudsiurs enanisuiuy uenandadsin iSeu
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WV9AAITIEA 21 duasusinvensduAuaIndauselaneng q unauseus (Searching Skills) way

mia%ﬁﬂmmi (Knowledge Construction) fgauLes

WHUATTIANISITEUS

o w

nguaITEMsREUINWIEUsEmA 311 Awsinguiiedinlsedniu dudiseudnuntn 5
o a yal a . . Q
LHNUNITIANITLIYUIN 7 1399 Sufficiency Economy LIAL38U 3 AU

AOUUN .o WY oo W.A. 2566

1. uiuﬁﬂﬁmiﬁﬂuﬁ (Learning Concept)

NNIMUUNSUNALITUNANUSBYLATEEAINOL T EIVDINTZUMNANAINT 2LIREIHIUTUIUNT

% 13
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Y
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nannstazuAnvesUsygwenAsegianaisnUiuldluiiaussariuladneae

2. Namilﬁﬂuiﬁmm%ﬁ'\i (Learning Outcome)

1%
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' 1% '
v Y =< =]

v a ad a a ¢ a4 d ad a ¢
VULYNAANYULDUIUITNNEDEINUNKRIDADDLANNIDUNE
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Abstract

Public relations (PR) are the practice of managing the spread of information between
an organization and its public. For universities and colleges, PR is important for several reasons,
including attracting prospective students, building relationships with donors, managing crises,
promoting research, and educating the public. This article discusses the different types of
public relations strategies that can be used by universities and colleges, as well as the
challenges and opportunities of using PR in this context. The article also provides examples
of how PR has been used effectively by universities and colleges to achieve their goals.
By understanding the importance of PR and the different strategies that can be used,
universities and colleges can effectively manage the flow of information between the
organization and its publics to build a positive reputation, attract prospective students, and

secure funding.

Keywords: Public relations, Universities and Colleges, Public Ralations Strategy

Introduction

Public relations (PR) are a vital practice that manages information dissemination
between an organization, such as universities and colleges, and its diverse stakeholders,
including students, faculty, staff, alumni, donors, and communities. PR professionals employ

strategies to establish and sustain positive relationships, crucial for the institution's success.
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In the academic realm, PR plays a pivotal role in achieving various objectives. Firstly, it
serves to attract prospective students and their families by effectively narrating the university's
story and showcasing its strengths. This storytelling enhances the institution's image, making it
more appealing to potential students. Secondly, PR aids in fostering relationships with donors
and other stakeholders by articulating the university's mission and values, thereby building
trust and garnering support.

Furthermore, PR becomes instrumental in crisis management, navigating turbulent
times while minimizing damage and safeguarding the university's reputation. Additionally, it
serves as a powerful tool for promoting the university's research and achievements, elevating
its profile and attracting attention from media and key stakeholders. Lastly, PR contributes to
public education about the university by disseminating information on programs, faculty, and
students, creating awareness of the institution's impact on the community.

The essence of PR lies in crafting a positive image and cultivating a favorable public
attitude towards the university. A fundamental principle in PR is aligning its goals with the
objectives of providing educational services. This involves creating a comprehensive PR plan
that emphasizes public awareness, trust-building in educational quality, and engagement in
special activities that underscore community, social, or environmental responsibility. This
research article explores the multifaceted role of PR in the higher education landscape, delving

into its strategic importance and effective implementation for institutional success.

Different types of public relations strategies for universities and colleges.

Universities and colleges employ various public relations (PR) strategies to enhance
their image and engage stakeholders. These strategies encompass media relations, focusing
on building positive relationships with journalists through press releases, interviews, and event
invitations. Content marketing involves creating valuable content, such as blog posts, articles,
videos, and infographics, to attract and engage a diverse audience, including prospective
students, faculty, staff, alumni, and donors. Social media serves as a platform for connecting
with stakeholders through content creation, interaction, and campaigns.

Additionally, universities and colleges leverage events and sponsorships relevant to
their target audience, aiming to raise awareness, foster relationships, and generate positive
publicity. Partnerships with other organizations provide opportunities to collaborate, reach a

broader audience, share resources, and gain exposure. Crisis communications are integral,
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involving transparent communication during challenging times through press releases, media
responses, and public updates.

The effectiveness of these PR strategies depends on aligning them with the institution's
specific goals, target audience, and budget. Despite variations, these strategies collectively
contribute to effective communication and reputation-building. Proactive communication,
honesty, transparency, consistency, and patience are emphasized as crucial tips for successful
PR implementation in academic institutions. This comprehensive approach ensures universities
and colleges can navigate challenges, foster positive relationships, and achieve their

communication objectives.

Example strategies used effectively by universities and colleges.

Media relations: In 2018, Stanford University issued a press release announcing that it
had been awarded a $1 billion gift from philanthropist John Doerr. The gift was the largest in
Stanford's history and would be used to fund research in artificial intelligence and other areas.
The press release generated positive coverage in the media, which helped to raise awareness
of Stanford's research efforts and attract top talent to the university.

Content marketing: The University of California, Berkeley, has a blog called "Berkeley
News" that publishes articles about the university's research, faculty, and students. The blog
is a valuable resource for prospective students, faculty, and donors, and it has helped to raise
the university's profile in the media.

Social media: The Massachusetts Institute of Technology (MIT) has a strong social
media presence, with over 1 million followers on Twitter and over 2 million followers on
Facebook. MIT uses social media to connect with prospective students, faculty, and alumni,
and to share news and information about the university.

Events and sponsorships: Harvard University hosts a number of events and sponsors
a variety of activities that are relevant to its target audience. For example, Harvard hosts an
annual alumni reunion that attracts thousands of alumni from around the world. Harvard also
sponsors some cultural events, such as art exhibits and concerts. These events and
sponsorships help to raise awareness of Harvard and build relationships with stakeholders.

Partnerships: The University of Toronto has partnered with other organizations, such

as the Hospital for Sick Children and the Rotman School of Management. These partnerships
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help to strengthen the university's research and teaching capabilities, and they also help to
raise the university's profile in the community.

Crisis communications: In 2015, the University of Missouri was rocked by protests over
racial discrimination. The university's president, Tim Wolfe, resigned after students and faculty
called for his removal. The university's public relations team worked quickly to communicate
with the public about the situation and to address the concerns of students and faculty. The
university's handling of the crisis was praised by many, and it helped to mitigate the damage
to the university's reputation.

These are just a few examples of how public relations strategies have been used
effectively by universities and colleges. By using these strategies effectively, universities and

colleges can build a positive reputation, attract prospective students, and secure funding.

Example of Success PR Practice

University of California, Berkeley: effectively utilizes social media to engage with
prospective students and their families, maintaining a strong presence on major platforms such
as Facebook, Twitter, Instagram, and LinkedIn. Through these channels, the university shares
news, information, and connects with the target audience, fostering a sense of community.

Strategic use of social media includes hosting live Q&A sessions with admissions officers
and current students, providing prospective students with a valuable opportunity to learn
more about the university and have their questions answered. Additionally, the university
leverages social media to promote various events and activities tailored for prospective
students, such as campus tours and information sessions, enhancing their overall experience.

UC Berkeley's success in connecting with prospective students is evident in the record
number of applications received in 2021, coupled with the lowest acceptance rate in the
university's history. This outcome underscores the efficacy of the university's social media and
marketing strategies. Key tips for successful engagement include authenticity, regular and
relevant content posting, prompt responsiveness to comments and questions, strategic use of
hashtags for content discoverability, and initiatives like contests, giveaways, and partnerships
with influencers to broaden outreach. This research article explores the impactful role of social
media as a successful PR practice in the context of higher education institutions.

University of Michigan (UM): In 2023, the University of Michigan (UM) strategically
launched the "UM Research: Changing the World" public relations campaign to spotlight its
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impactful research across diverse domains like medicine, engineering, and the environment.
Employing a multi-channel approach, the campaign utilized media, social media, and events
to effectively reach its target audience.

UM's media relations team played a crucial role by issuing press releases, garnering a
record number of media mentions for the university's research. Simultaneously, the social
media team crafted engaging content on various platforms, reaching millions and contributing
to the campaign's success. Events, including panel discussions and exhibits, were hosted to
showcase UM's research and engage the audience directly.

Several strategic steps ensured the campaign's effectiveness. First, UM identified a
broad target audience, encompassing the general public, prospective students, donors, and
partners. The campaign's message focused on emphasizing the real-world impact of UM's
research, tailored to resonate with the diverse channels used to reach the audience. Diversified
content, including press releases, social media posts, and videos, was thoughtfully created to
inform and captivate the audience through different communication channels.

Extensive promotion efforts included media outreach through press releases, content
dissemination via social media channels, and the organization of events to showcase research
achievements. To gauge the campaign's success, UM diligently measured key metrics such as
media mentions, social media engagements, and event attendance numbers. The outcomes
demonstrated the campaign's triumph in raising awareness of UM's research and attracting new
donors and partners. This case study sheds light on the strategic planning and execution
involved in a successful research-focused public relations campaign within the university
setting.

Harvard Business School (HBS): In 2018, Harvard Business School (HBS) faced a
significant crisis involving allegations of sexual misconduct against one of its professors, Roland
Fryer. The university responded promptly, employing crisis communications strategies to
address the situation transparently and effectively.

HBS's crisis communications team acted swiftly, issuing a statement acknowledging the
serious nature of the allegations and affirming the university's commitment to a thorough
investigation. Transparency was a key element of their approach, as they openly
communicated with the media and the public, refraining from concealing any information

related to the scandal.
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To ensure control over the narrative, the crisis communications team held press
conferences, issued regular updates, and demonstrated agility in adapting messaging and
strategies as the situation evolved. Recognizing the importance of empathy, the university
expressed remorse and compassion for the victims, apologizing for the misconduct and
pledging to improve.

Ultimately, the crisis communications efforts proved successful. The investigation
substantiated the allegations against Fryer, leading to his termination. The university took
accountability for any shortcomings, committing to learning from the incident and
implementing measures to prevent similar scandals in the future. This case study illustrates
the effectiveness of transparent, responsive, and empathetic crisis communications strategies

in managing and mitigating reputational damage during challenging situations.

Challenges of public relations for universities and colleges

Public relations (PR) for universities and colleges face multifaceted challenges that
necessitate strategic solutions. Limited resources often hinder the implementation of effective PR
strategies, given the diverse demands on university budgets. With competing priorities like teaching,
research, and service, finding dedicated time and resources for PR becomes challenging.

Moreover, the dynamic nature of the media landscape poses a constant challenge,
requiring institutions to adapt to evolving trends and best practices. Negative publicity,
whether stemming from student protests or allegations of academic misconduct, can severely
impact a university's reputation, making it harder to attract prospective students and donors.

Social media, while a powerful PR tool, introduces a delicate balance. Universities must
exercise caution in their online presence to prevent potential reputational damage, as content
on social media platforms can quickly ¢o viral. Meeting the expectations of various
stakeholders, including students, faculty, staff, alumni, donors, and the community, further
adds complexity to the PR landscape.

Despite these challenges, effective PR remains indispensable for universities. Managing
information flow between the organization and its public helps build a positive reputation,
attract prospective students, and secure funding. Overcoming these challenges involves setting
clear goals, identifying target audiences for tailored messaging, and leveraging diverse channels
such as media, social media, and events to enhance communication strategies. By navigating
these hurdles strategically, universities can optimize their PR efforts and achieve their

communication objectives.
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Conclusion

Public relations (PR) are the practice of managing the spread of information between
an organization and its public. PR is important for universities and colleges for a number of
reasons, including attracting prospective students, building relationships with donors, managing
crises, promoting research, and educating the public. There are many types of public relations
strategies that can be used by universities and colleges, including media relations, content
marketing, social media, events and sponsorships, partnerships, and crisis communications.

The specific public relations strategies that are most effective for a university or college
will vary depending on the institution's goals, target audience, and budget. Some of the
challenges of public relations for universities and colleges include limited resources,
competing priorities, changing media landscape, negative publicity, social media, and
stakeholder expectations. Despite these challenges, public relations are an essential tool for
universities and colleges. By effectively managing the flow of information between the
organization and its public, PR can help to build a positive reputation, attract prospective
students, and secure funding.

Public relations (PR) are the practice of managing the spread of information between
an organization and its public. For universities and colleges, public relations are important for
a number of reasons, including:

Attracting prospective students: Public relations can help universities and colleges
attract prospective students by highlighting the university's strengths, such as its academics,
research, and student life.

Building relationships with donors: Public relations can help universities and colleges
build relationships with donors by highlighting the impact of their donations and the
university's commitment to excellence.

Managing crises: Public relations can help universities and colleges manage crises by
communicating effectively with the public and stakeholders.

Promoting research: Public relations can help universities and colleges promote their
research by highlighting the impact of their research on the world.

Educating the public: Public relations can help universities and colleges educate the
public about their mission, programs, and impact.

In conclusion, public relations emerge as an indispensable and enduring tool for the

sustained success of universities and colleges. The effective management of information flow
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between the institution and its diverse publics not only cultivates a positive reputation but
also serves as a catalyst for attracting prospective students and securing vital funding. The
significance of continuous and consistent PR efforts is emphasized, as their enduring results
foster enduring faith and trust in the university over the long term.

As a pivotal component of marketing communications, public relations go beyond the
realms of traditional advertising and sales for universities. The very existence of the institution
in society hinges upon garnering acceptance and understanding from the public, an integral
part of the broader societal fabric. In this context, universities must conscientiously attend to
building and nurturing strong relationships with the public through various media channels.
The overarching objective is to instill in the public a positive attitude, fostering beliefs and
views that align with the university's mission and values. By recognizing and prioritizing the
importance of public relations in this multifaceted context, universities can not only navigate

challenges effectively but also thrive in building enduring connections with their communities.
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